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1947 - 2014

ivan
Ladislav Galeta

Ivan Ladislav Galeta umjetnik je koji je zivio svoju umjetnost
(,,Svaki moj ¢in je zapravo umjetnicko djelo®).Teoreticar
umjetnosti koji se nije dao daleko od sunca i prirode.
Eksperimentator koji je medije ispravno razumijevao kao
posrednike u najSirem smislu. Sveucili$ni profesor ¢ija su se
predavanja priblizavala performansima. Osnivac¢ i urednik koji
je bio svjestan potrebe uvrstavanja video i animiranih materijala
u edukacijske procese. Istraziva¢ novih iskustava u medijima
umjetnosti i umjetnickom ¢inu. Onaj koji je tragao za umjetn¢kim
prosvjetljenjem. Covjek koji je pokusavao dovoditi sebe ,,u
energetsku situaciju“ u kojoj ,,zraci“. Multimedijski umjetnik
koji je 1 odrednice multimedije prosirio do razina permakulture
i povezanosti zivota, zdravlja, lijepoga, smijeha, duhovnosti...

Ivan Ladislav Galeta artist who lived his art (“My every act is
actually a work of art”). Theorist of art that could not be far from
the sun and nature. The experimenter who correctly understood
the media as intermediaries in the broadest sense. A university
professor whose lectures drew performances. Founder and editor
who was aware of the need to incorporate video and animation
material in educational processes. Researcher new experiences
in media arts and artistic act. Anyone who has searched for artist
enlightenment. The man who was trying to bring himself “in the
energy situation” in which “radiates”. Multimedia artist who
has expanded and determinants of multimedia to the level of
permaculture and connectedness of life, health, beauty, laughter,
spirituality ...
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Organizacijski odbor / Organization Committee

Divna Vuksanovi¢ (predsjednik/president), Sead Ali¢ (predsjednik/
president), Herta Maurer-Lausegger, Marko Stamenkovi¢, Dragan
Calovi¢, Marin Milkovi¢, Boris Beck, Irena Mili¢i¢, Lidija Duji¢, Mira
Matijevié, Livia Pavleti¢, Tatjana Vuli¢, Damir Brali¢

w : .
e Programski odbor / Programme Committee

Sead Ali¢ (predsjednik/president), Divna Vuksanovi¢ (predsjednik/
president), Herta Maurer-Lausegger, Marko Stamenkovi¢, Hrvoje Juri¢,
Marin Milkovi¢, Dragan Calovi¢, Vesna Duki¢, Vladislava Gordi¢
Petkovi¢, Miroljub Radojkovi¢, Polona Tratnik, Ratko Bozovi¢, Damir
Brali¢



BUDUCNOST MEDIJA

Okvirno postavljanje podrucja istrazivanja:

- Budu¢nost medija

- Sukob masmedijskih civilizacija

- Virtualno i stvarno

- Bogatstvo informacijama u doba siromastva

- Buduénost druStvenih mreza

- Tehnologije buduénosti

- Programeri kao umjetnici buduénosti

- Identiteti i buduénost medija

- Globalno umrezavanje i zatvaranje u lokalno

- Umjetnost, infotainment ili...

- Ljudski dozivljaj u vremenu dominiranja brzine
- Budu¢nost povezivanja korporacija, politike i medija
- Neposredna demokracija i neprofitni mediji

- Zakonodavna regulativa medijskih posredovanja
- Ekologija medija

- Baze podataka

- Novi oblici komunikacije

- Umyjetnici (multi)medijskog komuniciranja

- U $§to se pretvara covjek

- Dizajniranje zivota uz budu¢e medije

- Seks, sport, spektakl - sutra

Interdisciplinarno promisljanje buduénosti medija zeli suceliti razlicite
aspekte promisljanja buduénosti medija, te u dijalogu teoreticara,
praktiCara, umjetnika. .. pruziti odgovore o smjeru kojim se covjecanstvo
uputilo.

Ako je medij poruka, pitanje skupa je: Kakve nam poruke o buduénosti
salju mediji?

Divna Vuksanovic¢ / Sead Alié¢

Predsjednici Programskog i Organizacijskog odbora



Q%% THE FUTURE OF THE MEDIA
-

General research subjects:

- The future of the media

- Mass media civilisation clash

- The virtual and the real

- The wealth of information in times of poverty
- The future of social networks

- Future technologies

- Programmers as the artists of the future

- Identities and the future of the media

- Global networking and local lock-up

- Art, infotainment or...

- The human experience in times dominated by speed
- The future of connecting corporations, politics and media
- Direct democracy and non-profit media

- Legislative regulation of media mediation

- Media ecology

- Databases

- New forms of communication

- (Multi)media communication artists

- What is man turning into?

- Designing life with future media

- Sex, sport, spectacle - tomorrow

This interdisciplinary reflection on the future of the media wishes to
tackle different aspects of reflecting on the future of the media and use
the dialogue between theorists, practitioners, artists etc., to provide
answers for the humankind’s direction. If the medium is the message,
the question of this symposium is: What sort of messages do the media
send us about the future?

Divna Vuksanovi¢ / Sead Ali¢

Presidents of Programm and Organization Committee
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Program / Programme Cetvrtak / Thursday 18. 9. 2014.

Dolazak i smjestaj sudionika u
Hotel Kimen u Cresu /
Arrival and accommodation of participants
at Hotel Kimen, Cres

21:00

Piée dobrodoslice / Welcome drink

Poetsko-glazbeni performans
Enes KisSevi¢ i prijatelji /
Poetry and Music performance

Enes KiSevi¢ and Friends
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Program / Programme Petak / Friday 19.9. 2014.
Raspored predavanja / Lectures

9:10-10:20 Predsjedava / Chairperson:
Dragan Calovié¢

9:10- DIVNA VUKSANOVIC:

9:20 (Srbija / Serbia)

Buduénost medija: mediji i smrt /
Media of Future: Media and Death

SEKCIJA | 1

9:20 - DAMIR SMILJANIC:

9:30 (Srbija / Serbia)

Ponovno rodenje duha u medijima.

Specifi¢nost medijalnog obrta u filozofiji duha /

Die Wiedergeburt des Geistes in den Medien.
Besonderheiten des medial turn in der Philosophie des
Geistes

9:30- NIKOLA DEDIC:

9:40 (Srbija / Serbia)

Granice medija: nacrt za nematerijalnu istorju
umetnosti 20. veka /

Media Borders: A Scetch for Non-material History of
Art of 20th century

9:40- ZELJKO RUTOVIC:

9:50 (Crna Gora / Montenegro)

Covjek buduénosti — ¢ovjek (meta)medija? (brzina
primjene — (ne)upitni identitet) /

Man of the Future - Man (meta) Media? A Speed of
Application - (Un) questionable Identity

9:50- Diskusija / Discussion
10:20

Pauza / Break
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Program / Programme

Petak / Friday 19. 9. 2014.

Raspored predavanja / Lectures

10:30-11:40 Predsjedava / Chairperson:

SEKCIJA ,
Sead Ali¢
10:30- FULVIO SURAN:
10 : 40 (Hrvatska / Croatia)
Cyberdrustvenost: kraj ¢ovjeka (kao zoon politikona)? /
Cybersociality: The End of Man (like zoon politikon)?
10: 40— NENAD VERTOVSEK:
10:50 (Hrvatska / Croatia)
Nova masmedijska i digitalna slika svijeta — smisao
povezivanja i umrezavanja ljudi u virtualnoj stvarnosti
/
New Mass Media and Digital Imaging World - Sense of
Connectivity and Networking People in Virtual Reality
10: 50— DANIELA BLAZEVSKA:
11:00 (Makedonija / Macedonia)
Buduénost masovnih medija: pokajanje /
The Future of the Mass Media: Repentance
11:00 - MIMO DRASKOVIC:
11:10 (Crna Gora / Montenegro)
Adrenalin medijska kultura za adrenalin generacije /
Adrenalin Media Culture for Adrenalin Generations
11:10— Diskusija / Discussion
11:40

Pauza / Break
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Program / Programme Petak / Friday 19. 9. 2014.

SEKCIJA | 1 12:00-13:10 Predsjedava / Ch.c?irperson:
Sladana Stamenkovic¢

12:00 — VESNA ROLLER, SUZANA KUNAC:

12:10 (Hrvatska / Croatia)
Lokalni mediji i demokracija: neiskoristen potencijal /
Local Media and Democracy: Wasted Potential

12:10 - NATASA MILJEVIC-JOVANOVIC, SANJA DOKIC-

12: 20 MRSA:
(Bosna i Hercegovina / Bosnia and Herzegovina)
Like Fun/
Like Fun

12:20 - IRINA MILUTINOVIC:

12:30 (Srbija / Serbia)
Reforma medijskog sistema Republike Srbije u svetlu
evropske Direktive o audiovizuelnim medijskim
servisima /
The Media System Reform of the Republic of Serbia
in the Light of the Audiovisual Media Services (AMS)
Directive

12:30— VELJKO ZVAN:

12 :40 (Hrvatska / Croatia)
Medij kao globalni trgovac /
The Media as a Global Trader

12 :40— Diskusija / Discussion

13:10
Pauza / Break
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Program / Programme

Petak / Friday 19. 9. 2014.

SEKCIJA

13:20-14:30 Predsjedava / Chairperson:
Sasa Mili¢

13
13

120 —
130

SLADANA STAMENKOVIC:

(Srbija / Serbia)

Novinarstvo 1 mediji buduénosti — kreiranje identiteta i
stvarnosti /

Journalism and Media Future - Creating Identity and
Reality

13:

13

30 —
140

DRAGAN CALOVIC:

(Srbija / Serbia)

Perspektive razvoja distribucije vesti /
Perspectives of News Dissemination

13

13:

140 —
50

MAGDALENA NAJBAR-AGICIC:

(Hrvatska / Croatia)

Obrazovanje novinara za buduénost medija: ideje

i poceci institucionalne izobrazbe novinara u Hrvatskoj
/

Journalists’ Education for the Future of Media: Ideas
and Origins of the Institutional Training of Journalists
in Croatia

13:
14 :

50 -
00

ZELJKO KRUSELJ:

(Hrvatska / Croatia)

Neizvjesna buduénost: propadanje hrvatskih
informativnih tiskovina /

Uncertain Future: The Decline of the Croatian
News Publications

14
14

100 —
130

Diskusija / Discussion

Rucak / Lunch
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Program / Programme Petak / Friday 19. 9. 2014.

17:00-18:10 Predsjedava / Chairperson:
Angelina Milosavijevi¢ Ault

17:00 - LJILJANA GAVRILOVIC:

17 :10 (Srbija / Serbia)

Dizajniranje javnosti ili javnost koja dizajnira:
razotkrivanje predrasuda /

Designing Public or Public which Designs:
Exposing Prejudices

SEKCIJA | 1

17:10- BORIS BECK:

17:20 (Hrvatska / Croatia)

Mediji hipersvijeta — hipercarstvo, hipersukob,
hiperdemokracija /

Media of Hyperworld - Hyperempire, Hyperconflict,
Hyperdemocracy

17:20 - MIROSLAV VICENTIJEVIC:

17:30 (Srbija / Serbia)

Uticaj televizijske reklame na kreiranje identiteta /

The Impact of Television Commercials on the Creation
of Identity

17:30- BOJAN BLAGOJEVIC:

17 : 40 (Srbija / Serbia)

They’ll tell us what to do! Uloga medija u izgradnji
evropskih identiteta /

They’ll tell us what to do! The Role of Media in the
Construction of European Identities

17 : 40— Diskusija / Discussion
18:10

Pauza / Break
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Program / Programme

Petak / Friday 19. 9. 2014.

18:20-19:30 Predsjedava / Chairperson:

SEKCLIA Nikola Dedi¢
18:20 - PETAR KURECIC, ANTONIJA JURCIC, PETRA
18:30 BAGARIC:
(Hrvatska / Croatia)
Medijske slike ukrajinske krize: isti dogadaji,
suprotstavljene konstrukcije stvarnosti /
Media Images of the Ukrainian Crisis: Same Events,
Opposite Constructions of Reality
18:30 - SASA MILIC:
18 : 40 (Srbija / Serbia)
Reprezentacije modernosti u filmovima Zaka Tatija /
Representations of Modernity in Films of Jacques Tati
18:40 - IVAN NIKOLIC:
18:50 (Srbija / Serbia)
Neverbalno citiranje u filmovima Terensa Malika i
Erika — Emanuela Smita /
Nonverbal Citation in Terrence Malick’s and
Eric - Emmanuel Schmitt’s Films
18:50 - ANGELINA MILOSAVLJEVIC AULT:
19:00 (Srbija / Serbia)
Film je mrtav! Ziveo film! Peter Greenaway o
buduénosti medija /
The Cinema is Dead! Long Live the Cinema! Peter
Greenaway on the Future of Media
19:00 - Diskusija / Discussion
19:30

Pauza / Break
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Program / Programme Petak / Friday 19. 9. 2014.

Raspored predavanja studenata /
Lectures students

18



Program / Programme Petak / Friday 19. 9. 2014.

19:40-20:30 Predsjedava / Chairperson:

SEKCIJA
Aleksandra Brakus
19: 40 - MIRELA BACIC, IVANA LEKSIC, VALENTINA
19: 50 SPOLJARIC:
(Hrvatska / Croatia)
Do medijske pismenosti medijima buduénosti /
Media Literacy as Media of the Future
19:50 - MATEJA KATIC, TAMARA COVRAN:
20 : 00 (Hrvatska / Croatia)
Casopis Noir /
Noir Magazine
20: 00— Diskusija / Discussion
20: 30

Vecera / Dinner

19



Program / Programme Subota / Saturday 20. 9. 2014.

Raspored predavanja / Lectures

9:00-10:10 Predsjedava / Chairperson:

SEKCIJA | 1
Nenad Vertovsek

9:00— DAMIR BRALIC:

9:10 (Hrvatska / Croatia)

Medjij u nestajanju — Simbolicka funkcionalnost novca /
Medium Disappearing - Symbolic Function of Money

9:10- TATJANA MILIVOJEVIC, IVANA ERCEGOVAC:
9:20 (Srbija / Serbia)

Metodska i hiperboli¢na sumnja: da li je kriza
poverenja u medije znak razvoja kritickog duha? /
Methodical and Hyperbolic Doubt: Is the Crisis of
Confidence in the Media Sign of Development of
Critical Thinking?

9:20— JELENA MAKSIMOVIC, JELENA PETROVIC:
9:30 (Srbija / Serbia)

Medijske kompetencije Skolskih pedagoga u suzbijanju
vr$njackog nasilja /

Media Competence of School Pedagogues the Control
of Peer Violence

30— IRENA MILICIC:

9:40 (Hrvatska / Croatia)

Odrzivi ili neodrzivi razvoj? Utjecaj mreznih platformi
na medijske kompetencije djece i mladih /

Sustainable or Unsustainable Development? Influence
of Internet Platfoms on the Media Competences in
Children and Teenagers

o

9:40 - Diskusija / Discussion
10: 10

Pauza / Break

20



Program / Programme Subota / Saturday 20.9.2014.

Raspored predavanja / Lectures

10:20-11:30 Predsjedava / Chairperson.

SEKCIJA | 1 , .,
Danijela Panti¢ Conié

10:20 - MARKO M. DPORDEVIC:

10:30 (Srbija / Serbia)

Politicko besednistvo u novom medijskom i
tehnoloSkom okruzenju /

Political Speech in the New Media and
Technological Environment

10:30 - SANJA JOVANOVIC:

10:40 (Srbija / Serbia)

Mediji i Covek kao njihov tvorac i (ne)kritiar /
Media and Man as their Creator and (not) Critic

10: 40— ALEKSANDRA BOKAN:

10:50 (Srbija / Serbia)

Stvaran svet oko mene — zivot unutar piksela? /
The Real World around Me - life within the Pixel?

10: 50 — JANA SIMOVIC:

11:00 (Srbija / Serbia)

Zivot u kolonijalnom stilu /
Life in Colonial Style

11:00 - Diskusija / Discussion
11:30

Pauza / Break

21



Program / Programme Subota / Saturday 20. 9. 2014.

SEKCUA | 1 11:40-12:50 PredSJeda.v.aW/ ,Chazrperson:
Irena Milici¢

11:40— MIRZA MAHMUTOVIC:

11:50 (Bosna i Hercegovina / Bosnia and Herzegovina)
Umrezavanje proslosti: memorijske kulture
novomedijske ekologije /

Networking the Past: Memory Cultures of
New Media Ecology
11:50 - MARINA ASKOVIC:
12:00 (Srbija / Serbia)
Ekologija medija /
Media Ecology
12:00 - LIDIJA DUJIC:
12:10 (Hrvatska / Croatia)
Ledeno & prekarno /
Frigid & Precarious

12:10- IVA PASKA:

12:20 (Hrvatska / Croatia)

Novi mediji kroz novu prizmu /
Shedding New Light on New Media

12:20- Diskusija / Discussion

12:50
Pauza / Break
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Program / Programme Subota / Saturday 20.9.2014.

SEKCIJA | 1 13:00-14:10 Predsjedava / Chairperson:

Sanja Dokic¢-Mrsa
13:00- ALEKSANDRA BRAKUS:
13:10 (Srbija / Serbia)
Mediji i marketing /
Media and Marketing
13:10- ANA MULOVIC:
13:20 (Hrvatska / Croatia)

Utjecaj koriStenja novih tehnologija na autorska prava:
primjeri elektronickih knjiga /

The Impact of Using New Technologies on Copyright:
Example of Eletronic Books

13:20 - DANIJELA PANTIC CONIC:
13:30 (Srbija / Serbia)

Identiteti i budu¢nost medija /
Identites and Future of Media

13:30- MIRKO JAKOVLJEVIC:

13 :40 (Crna Gora / Montenegro)

Ljubomora - faktor uticaja na kreativno umetnicko
izrazavanje televizijskog reportera /

Jealousy as a Factor of Influence on the Creative
Artistic Expression of a Television Reporter

13:40 - Diskusija / Discussion
14:10

Rucak / Lunch
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Program / Programme Subota / Saturday 20. 9. 2014.

17:00-18:20 Predsjedava / Chairperson:

SEKCIJA | 1 .
Zeljko Rutovié¢

17:00 - VESNA IVEZIC:

17 :10 (Hrvatska / Croatia)

Umrezavanje, rascjepkanost, idiotizacija jezika elektronickih
medija kao novi sustav kontrole u uvjetima suvremenog /
Networking, Segmentation, Idiotisation of Language of
Electronic Media, as a New Control System in Terms of
Modern World

17:10 - LIVIA PAVLETIC:

17:20 (Hrvatska / Croatia)

Mediji vs. Kultura — medudjelovanje /
Media vs. Culture - Interaction

17:20- MILOS PORDEVIC:

17 :30 (Srbija / Serbia)

Novi mediji — strategija revitalizacije ili relativizacija
graficke umetnosti /

New Media - Strategy of Revitalizing or Graphic
Arts Relativization

17:30— MARIO PERISA:

17 : 40 (Hrvatska / Croatia)

Selfie: ja sam onaj koji jesam ili narcis u odrazu
camere obscure /

Selfie: I’'m Who I am or the Narcissus in the Reflection
of the Camera Obscura

17 :40 - SEAD ALIC:

17 :50 (Hrvatska / Croatia)

Ivan Ladislav Galeta — istraziva¢ medijskog prostora i
medijskoga vremena /

Ivan Ladislav Galeta - Researcher Media Space and
Media Time

17 :50 — Diskusija / Discussion
18:20

24



Program / Programme Subota / Saturday 20.9.2014.

ZAVRSNA DISKUSIJA / CLOSING SESSION
Predsjedava / Chairperson DIVNA VUKSANOVIC / SEAD ALIC
21:00 Rasprava, inicijative, zavr§no slovo /
Discussion, initiatives, farewell message

Zatvaranje simpozija / Closing of the symposium

Zajednicko fotografiranje / Photo session

25






SAZECI IZLAGANJA / PAPER ABSTRACTS
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SEAD ALIC

Ivan Ladislav Galeta — istraziva¢ medijskog prostora i
medijskoga vremena

Ivan Ladislav Galeta bio je multimedijski umjetnik koji je Sirio granice
umjetnosti, ali i multimedije. Njegova su predavanja bila sli¢na performansima.
Bio je istraziva€ povezanosti umjetnosti-zivota-duhovnosti-prolaznosti. Moze
ga se odrediti i kao istrazivac¢a novih medijskih moguénosti. On je istrazivao
elemente paradoksalnog i manipulacijske elemente u mediju televizije. Sto je
umjetnicki ¢in i koji je njegov odnos prema zivotu? Neka od njegovih pitanja bila
su i: stvarnost stvarnoga, kretanje, pitanje recikliranja umjetnickih proizvoda,
permakulture, bioenergije, ljudske percepcije, svetosti i/ili potpisivanja
umjetnickih djela ...

Rad Zeli naglasiti one tocke umjetni¢kog rada Ivana Ladislava Galete koje
sugeriraju druk¢iju buduénost medija ili barem jednog njihovog dijela.

Ivan Ladislav Galeta - Researcher of Media Space and
Media Time

Ivan Ladislav Galeta was a multimedia artist who has expanded the art but
also multimedia. His lectures were similar performances. He was a researcher
connection between art-life-spirituality-passing. It can also be defined as a
researcher of new media opportunities. He explored the paradoxical elements
and manipulation elements in the medium of television. What is an artistic act,
and what his attitude towards life? Some of his questions were included: the
real reality, the movement, the issue of recycling art products, permaculture,
bio-energy, human perception, holiness and / or signature works of art ...

The paper wants to emphasize the point of artistic work of Ivan Ladislav Galeta
that suggest a different future of the media, or at least a part of it.
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MARINA ASKOVIC
Ekologija medija

Da 1i trend po kome elektronski mediji sve viSe postaju ekstenzija ljudskog
tela mora da ide u pravcu potpunog porobljavanja ¢oveka i njegove licnosti, ili
¢e taj isti ¢ovek, nepredvidivo, svojom medijskom pismenoscu izaci iz virova
medijsko-tehnoloskih nesloboda? Kriza li¢nosti tesno je povezana s krizom jezika
koliko god to izgledalo suprotstavljeno globalistickoj ideologiji transnacionalnog
transhumanizma. S obzirom na to da su medijske predstave o svetu u novije vreme
sve viSe zasnovane na komercijalizaciji envajornmentalizma, filozofska estetska
misao javlja se kao vazan subjekat ekologije. Scenografija civilizovanog na¢ina
zivota posredovanjem medija postaje sve privlacnija, iako ima komercijalno
politi¢ku pozadinu. Samim tim buduénost covecanstva u velikoj meri zavisi od
same filozofije medija, koji moraju da se istinski ekologizuju vracajuéi humanum
svojoj sustini ¢ineéi ga ekstenzijom prirodnog sveta.

Media Ecology

Does the trend in which electronic media are gradually becoming extension
of human body have to move towards full enslavement of a human and his
personality, or the same human will unpredictably, with the aid of his personal
media literacy, exit the whirls of media and technological censorships?
Personality crisis is closely related to the crisis of language no matter how
contradicted to global ideology of transnational transhumanism it may seem.
Considering the fact that recent media presentations of the world are based on
commercialization of environmentalism, philosophical and aesthetic thought
appears as an important subject of ecology. As media mediates, the scenery of
civilized living increasingly becomes more appealing even though it derives
from commercial and political background. Consequently, the future of humanity
depends by large on the philosophy of media. Media have to truly ecologise
returning the humanum to its essence making it into the extension of the natural
world.
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BORIS BECK

Mediji hipersvijeta — hipercarstvo, hipersukob,
hiperdemokracija

Francuski teoreticar Jacques Attali osmislio je tri modela globaliziranog
drustvenog uredenja u buduénosti, a ovaj rad analizira medije u okviru njegova
predvidanja. Prvi model, trziSte bez demokracije, jest hipercarstvo: mediji
su privatni i u rukama oglasivacéa; proizvode zabavu i spektakle; omogucuju
nadzor i samonadzor; posve su nestali javni medijski servisi; nanotehnologijom
mediji ulaze u nova podrucdja (npr. tijelo). Iscrpljenje resursa i proturjecja
hipercarstva izazivaju hipersukob u kojem ¢e mediji sudjelovati kao propagandna
i obavjestajna sredstva zaraé¢enih drzava, korporacija, pirata, kartela, terorista,
religija i sekti. Pacifizam i kreativne tehnologije otvaraju mogucnost tre¢em
modelu, hiperdemokraciji, u kojoj se informacije besplatno i slobodno
razmjenjuju.

Media of Hyperworld - Hyperempire, Hyperconflict,
Hyperdemocracy

French theorist Jacques Attali designed three models of future globalized
society, and this paper analyzes the media under this prediction. First model,
the market without democracy, is hyperempire: the media are in hands of a
private owners, producing entertainment and spectacles, executing survailence
and self-monitoring; public media services disappeared completely, while
nanotechnology enables media to enter into new areas (e.g. body). Exhaustion
of resources and contradictions of hyperempire causes hyperconflict in which
the media will participate as means of propaganda and intelligence of states,
corporations, pirates, cartels, terrorists, religions and sects in war. Pacifism and
creative technologies opens the possibility of a third model, hyperdemocracy,

where the information is free, and freely exchanged.
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BOJAN BLAGOJEVIC

They’ll tell us what to do! Uloga medija u
izgradnji evropskih identiteta

Izlaganje ¢e se baviti vezom izmedu Habermasove rasprave o buduénosti
ljudske prirode i njegove analize uloge medija u buducnosti Evrope (i Evropske
Unije). Od kraja moderne i nastanka postmetafizickog misljenja, identitet
pojedinca (i kolektiviteta) biva povezan kako sa prihvatanjem proslosti, tako i
sa preuzimanjem buducnosti, putem planova i strategija. Zauzimajuéi stanoviste
jedne ,,buduce sadasnjosti“, Habermas pokuSava da proceni kako bi sa tog
stanovista retrospekitvno izgledali izbori koje donosimo danas, a koji ¢e uticati
kako na nas kao pojedince koji tim izborima formiramo svoj identitet, tako i na
buduce generacije, koje ¢e biti oblikovane onom koncepcijom identiteta jedne
kulture i/ili €ovecanstva koju ¢emo tim izborima formirati. Ukaza¢emo na ulogu
medija u formiranju te koncepcije i izazove koje mozemo anticipirati.

They’ll tell us what to do! The Role of Media in the
Construction of European Identities

The paper will deal with the connection between Habermas’ discussion on
the future of human nature and his analysis of the role of media in the future
of Europe (and the EU). Since the end of Modernity and the development of
postmetaphysical thinking, the identity of the individual (and the collective)
is connected with the apprehension of the past as well as taking up the future
through our plans and strategies. By taking the stance of a ,,future present®,
Habermas attempts to estimate what our choices of today would look like
retrospectively from that stance — the choices that would influence us as
individuals, forming our own identity, as well as the future generations that
would be shaped by the conception of identity of a culture and/or mankind, a
conception formed by those choices. We will furthermore point to the role that
the media would have in forming that conception, and the challenges that we
might be able to anticipate.
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DANIELA BLAZEVSKA
Buduénost masovnih medija: pokajanje

Cilj ovog rada je da istrazi u kom bi smeru trebalo da se razvijaju masovni
mediji da bi imali bolju buduénost.

U radu ¢e se analizirati $ta dominira u sadrzajima masovnih medija u svetu i
da li je ono Sto se piSe, govori i prikazuje u masovnim medijima u skladu sa
Bozjim zapovestima. Na osnovu toga ukazace se kakve korake bi trebalo da
preuzmu zaposleni u masovnim medijima da bi obezbedili bolju buduénost i
sebi 1 svojoj publici.

Na kraju rada trebalo bi da se izvede zakljucak da je buduénost masovnih
medija u pokajanju. U sadrzajima masovnih medija dominiraju informacije o
ratovima, ubistvima, kradama, svadama, nemoralu, zlu. Da bi masovni mediji
postali mediji Dobrog i poveli svoje Citaoce, sluSaoce i gladaoce ka spasenju,
trebalo bi da produ put pokajanja i o¢iS¢enja.

The Future of the Mass Media: Repentance

The aim of this paper is to research in which way the mass media should develop,
in order to have better future.

The paper analyzes what dominates in the mass media in the world and whether
what is written, spoken and shown in the mass media is in accordance with the
God’s commandments. On that base, it will be proposed the steps which the
employees of the mass media should take, in order to provide better future for
themselves and for their public.

In the final part of the paper, it should be concluded that the future of the mass
media is in repentance. In the mass media contents, the information about wars,
murders, robberies, fights, immorality and evil dominates. In order to become the
media of Good and to take their readers, listeners and viewers towards salvation,
the mass media should pass through repentance and purification.
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ALEKSANDRA BOKAN

Stvaran svet oko mene — Zivot unutar piksela?

Savremeno doba, taj Cuveni 21. vek, je prepun opcija. Nikad vise moguénosti i
nikad vece otudenosti. Da li je to ba$ tako? Dok je Zivot u svom standardnom
toku da, ali, kada se nad njim nadvije crna senka i kada ste u prilici da spasite
nekome Zivot, prorade zaklju¢ani mehanizmi za socijalnim prezivljavanjem.
Vise nije bitno da li je neko pogledao necije slike sa svadbe, pokazao novu
frizuru na FB ili Tviteru i sl. Jednostavno, zivot na Internetu postaje sredstvo
spasavanja necijeg realnog, opipljivog zivota.

The Real World around me - Life within the Pixel?

Modern era, the famous 21st century is full of options. Never more features and
never greater alienation. Is it really so? While living in their standard-progress
that, but when it towered over the black shadow, and when you are able to save
someone’s life, tripping locked mechanisms for social survival. It no longer
matters whether someone look at someone elses’s pictures from the wedding,
showing a new hairstyle on FB or Twitter etc. Simply put, life on the Internet
becomes a means of saving someone’s real, tangible life.
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ALEKSANDRA BRAKUS
Mediji i marketing

U vremenu kada je nastao prvi mobilni telefon, tesko je bilo pomisliti da ¢e
upravo on uticati na opstanak tradicionalnih medija, pa ¢ak i na opstanak -
televizije. Mozemo slobodno re¢i da je buduénost svih medija — bilo Stampanih
ili bilo digitalnih — u tesnoj vezi sa njihovim umecéem i snagom da za sebe
osvoje prostor u mobilnim uredajima korisnika. Mobilni aparati su postali
najrasprostranjeniji uredaji na svetu, teski svega nekoliko grama, sa cenom od
svega stotinak dolara i predstavljaju u isto vreme i televizor i novine, bankomat,
kreditnu karticu, fotoaparat, rokovnik i ko zna $ta sve ne. Korisnici mobilnih
aparata danas mogu da istovremeno koriste vise uredaja dok gledaju TV. Tako
sada za vreme reklama na TV radije gledaju u svoj mobilni telefon ili laptop
rac¢unar nego TV. Ovaj fenomen ,,dva ekrana“ smanjuje delovanje klasi¢nog
oglasavanja. Oni koji zele da prezive na trziStu, trebalo bi da razvijaju nove
modele oglasavanja koji ¢e umeti da odgovore ovom izazovu i koji ¢e ukljuciti
sve popularnije drustvene mreze, narocito fejsbuk i tviter.

Media and Marketing

Atthe first time when the cell phone was invented, it was hard to imagine that it
will influence on the the survival of traditional media, and even the survival - of
television. We can say that the future of all media - whether print or digital - is
closely related to their skills and strength to win a space for itself in the mobile
device user. Mobile phones have become the most widely used devices in the
world, only a few grams heavy, with the price of only one hundred dollars and
predstavljjua the same time, television and newspapers, ATM, credit cards,
camera, calendar, and who knows what else. moblnih device users can now
simultaneously use multiple devices while watching TV. So far during the
commercials on TV rather look at your cell phone or laptop computer than the
TV. This phenomenon of “two-screen” effect reduces conventional advertising.
Those who want to survive in the market should develop new advertising models
that will be able to respond to this challenge and will include all the popular
social networks, especially Facebook and Twitter.
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DAMIR BRALIC

Medij u nestajanju — Simbolicka funkcionalnost novca

Novac kao elementarno platezno sredstvo, u svom materijaliziranom obliku
(kovanice, novéanice) osim utilitarne ima i svoju simboli¢ku funkcionalnost.
Rad analizira posljedice izostanka ove dimenzije kroz vrlo izgledan scenarij
potpunog nestanka papirnatog novca tj. pojavu digitalizirane nematerijalne
monete. Rad prati transformaciju novca koji svojom simbolickom, otisnutom
dimenzijom posreduje identitet zajednica i bastini njezine vrijednosti, prema
suvremenom mediju koji gubitkom materijalnosti, gubi i povijesnu dimenziju
simboli¢ne razmjene. Carevi, vlastodrzci, najzasluzniji protagonisti odredene
kulture kao i artefakti njihova djelovanja, stolje¢ima su utjelovljavali vrijednost
i valjanost novca na kojem se pojavljuju. U ekonomiji klikova, Cistih brojeva i
brzih transfera, postavlja se pitanje tko ¢e i kako zauzeti upraznjenu simbolicku
poziciju koju je nekad pripadala otisnutoj kovanici.

Medium Disappearing - Symbolic Function of Money

Along with its pure utilitarian value, metal and paper money historically
embodied multiplicity of symbolic meanings. This research offers a closer look
into a historic disappearance of those symbolic layers caused by emergence of
contemporary immaterial money. From a historical standpoint, paper and metal
money always mediated identities and treasured cultural values of a certain
community. Intangibility of digital world however, erased cultural specificity
of traditional money and took its capacity of symbolic exchange. Faces of
emperors, politicians, respectable members of society with their insignias, gave
credentials to money on which they appear. In the current economy of clicks,
bare numbers and immediate transfers, we can ask what might fill the symbolic
gap where traditional value of money used to stand.
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DRAGAN CALOVIC

Perspektive razvoja distribucije vesti

Jos sredinom dvadesetog veka Marshall McLuhan najavio je nastanak globalnog
sela, kao posledicu razvoja komunikacijskih tehnologija. Ostvarenje njegovih
tvrdnji mnogi teoretiari prepoznaju u uslovima razvoja socijalnih medija,
participativnog novinarstva, ubrzanog protoka informacija, ali i izmenjenih
oblika ponaSanja medijskih korisnika. Ipak, perspektive razvoja slobodnog
protoka informacija bilo bi pogresno razmatrati samo kao uslovljene razvojem
savremene tehnologije, ve¢ umnogome i druStvenim kontekstom. Upravo
razvojem drustvenih okolnosti, a ne tehnoloskim performansama, odredeni su
nacini kori§¢enja savremenih komunikacijskih tehnologija. U tekstu se ispituje
odnos izmedu aktuelnog razvoja distribucije informacija i ocuvanja uslova
neophodnih za odrzanje demokratije.

Perspectives of News Dissemination

In the middle of the twentieth century, Marshall McLuhan announced a
forming of the global village, as a result of the development of communication
technology. Many scholars recognize the realization of his claims in development
of social media, participatory journalism, the new forms of information
exchange, and altered behaviors of media users. However, it would be wrong
to consider development of the free flow of information conditioned only by the
development of modern technology, but also by social context. The use of modern
communication technologies is determined by sociopolitical circumstances,
rather than by developed technological performances. This paper explores
relations between development of information dissemination and preserving
the conditions necessary to sustain democracy.
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NIKOLA DEDIC

Granice medija: nacrt za nematerijalnu istorju
umetnosti 20 veka

Rad se bavi statusom medija u savremenim umetnickim praksama. Bice
izdvojene dve dominantne linije u razvoju umetnosti druge polovine veka: prva,
medij-deterministicka, jeste karakteristiéna za onaj model modernizma koji je u
svojoj teoriji artikulisao Klement Grinberg, a koji je, pozivajuéi se na klasi¢ne
postavke Imanuela Kanta umetnicko delo tumacio iskljucivo kao formalnu
pojavnost. Druga linija, medij-antideterministi¢ka, polazi od kritike umetnosti
kao skupa materijalnih objekata. Teza je da medij-antideterministicki pristup u
razvoju umetnosti prati krizu metafizi¢kih sistema misljenja. a koji polaze od
pogleda kao privilegovanog ¢ula zapadne kulture.

Media Borders: A Scetch for Non-material History
of Art of 20th century

The paper deals with a status of media within contemporary artistic practices.
Two dominant lines within the development of art of the second half of 20th
century will be emphasized: the first one, media-deterministic is characteristic
for the concept of modernism developed by Clement Greenberg, who, recalling
classic thesis by Immanuel Kant, interpreted art work only as a material object.
The second one, media-antideterministic criticizes and deconstructs such idea
of art as a set of material objects. Our main thesis is: media-antideterministic
approach follows a crisis of metaphysical systems of thought which used to take
vision as a kind of privileged sense of western culture.
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MIMO DRASKOVIC

Adrenalin medijska kultura za adrenalin generacije

Svjedoci smo promjena koje se stalno desavaju u svijetu kojim smo okruZeni
i u kojem funkcioni$emo. Cini se da su te promjene kao ,,jedina konstanta u
vremenu‘ posebno izraZzene u medijskoj sferi. Za relativno kratak period smo od
tradicionalnih dosli do novih, modernih pa ¢ak i postmodernih medija. U ovom
radu se pokusava razraditi teza da nas u buducnosti ceka sve vise tzv. ,,adrenalin
,medija, koji svoje programske, pa ¢ak i reklamne sadrzaje prilagodavaju
potrebama savremenih (posebno mladih) generacija za ,,adrenalinom®, tj.
osjeCajem ispunjenosti, srece i zadovoljstva ,,po svaku cijenu®... Naravno,
logi¢no je da ovakvi medijski sadrzaji ne prezaju od zadiranja u privatnosti,
zive od senzacionalizma, ljudskih tragedija, a hrane se polufabrikovanim
informacijama bez jasnog smisla, a cilj svega je samo jedan —posredno ili
neposredno ostvarivanje §to veéeg profita.

Adrenalin Media Culture for Adrenalin Generations

We have witnessed the changes that are constantly occurring in the world, by
which we are surrounded and in which we operate. It appears that these changes
as “the only constant in time,” are specifically expressed in the sphere of media.
In a relatively short period we came from traditional to new, modern and even
post-modern media. This paper attempts to develop the thesis that in the future
awaits us more so called. “Adrenalin” media,which have adapted their program,
and even advertising content to the needs of modern (especially the young)
generation of “Adrenalin”, ie. a sense of fulfillment, happiness and satisfaction
“Atany cost” ... Of course, it is logical that these media facilities have no qualms
about encroachments on privacy, living off sensationalism, human tragedy, and
their food is semi-fabricated information without a clear sense, and the goal is
one — direclty or indirectly just achieving maximal profit.
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LIDIJA DUJIC

Ledeno & prekarno

Rad analizira gramatiku recentnih hrvatskih medija. Uzima u obzir kriterij
mjerljivosti, skriptiranu komunikaciju, industriju pseudodogadaja te inverziju
— $to viSe publike, to manje relevantan proizvod. Zaklju¢no razmatra vezu
izmedu stalnog rasta participacije publike i dekvalificiranih radnih mjesta u
medijima.

Frigid & Precarious

This paper analyzes the grammar of current Croatian media. It takes into account
criteria of quantity, scripting of communication, production of pseudo events as
well as the inversion — the bigger the audience the less relevant the product. In
conclusion it investigates the relation between the steady growth of the audience
participation and the deskilling of the media employees.
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MILOS PORDPEVIC

Novi mediji — strategija revitalizacije ili relativizacija
graficke umetnosti

Upliv novih medija (najpre onih utemeljenih na digitalnim postupcima
proizvodnje i distribucije slike) u umetnicko stvaralastvo imali su osetan
afirmativan efekat, posebno na graficku umetnost. Novi mediji u grafickoj
umetnosti donose autohtone proizvodne i distribucione procese bez presedana
u istoriji. Demokrati¢nost umnozivosti tradicionalnog grafickog medija, jednom
ogranicena kapacitetom manuelne Stampe, danas visokotehnoloskim (digitalnim)
sredstvima dostize nivo apsolutne demokrati¢nosti i ,,elektronske utopije®.
Ako je otisak kao multioriginal krajnji produkt grafike, onda je grafika danas,
zahvaljujuéi novim medijima, viSe nego ziva u vreme ,,jedinstvenih kopija“ -
hiper multiplikacija i simulacija. Ovaj rad ima za cilj da razmotri nerazreSenu
problemsku etapu intriga i konflikata o statusu i ulozi novih medija u grafickoj
umetnosti.

New Media - Strategy of Revitalizing or Graphic Arts
Relativization

The influence of new media (first those based on digital methods of production
and distribution of images) into artistic creations were mainly affirmative effect,
especially on graphic art. New Media in the graphic arts bring indigenous
production and distributional processes, unprecedented in history. Democracy
of multiplaying traditional graphic media, one limited by the capacity of manual
printing, high-tech today (digital) means reaches a level of absolute democracy
and “electronic utopia.” If the fingerprint as multioriginal end product graphics,
then the graphics today, thanks to the new media, more than alive during the
“single copy” - hyper multiplication and simulation. This paper aims to discuss
unresolved a problem-solving phase of intrigue and conflict on the status and
role of new media in the graphic arts.
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LJILJANA GAVRILOVIC

Dizajniranje javnosti ili javnost koja dizajnira:
razotkrivanje predrasuda

Ideja da je javnost samo pasivna glina koju mediji oblikuju prema svojim
Zeljama 1 potrebama njihovih vlasnika (drzave/korporacije/lobiji/pojedinci)
postoji otkako su mediji postali znac¢ajan deo svakodnevice ljudi u zapadnim
drustvima, tokom druge polovine 20. veka, a u velikoj meri je — pre svega u
tradicionalnoj akademskoj zajednici i delu elitisticki usmerenih intelektualaca
— prisutna i danas.

Analiza treba da pokaze da “dizajnirana” javnost sve vise dizajnira svet oko
sebe u skladu sa svojim potrebama, koje zaista nemaju mnogo dodirnih tacaka
sa tradicionalno proklamovanim vrednostima nastalim u sasvim drugacijim
vremenima i druStvima, ali ni sa intencijama drzava, korporacija, medijskih
giganata i drugih nosilaca moc¢i.

Designing Public or Public which Designs:
Exposing Prejudices

The idea that the public is a passive jumble which could be shaped by media
according to own wishes and needs of their owners (state/corporate/lobby
groups/individuals ) exists since the media has become an important part of
the everyday life of people in Western societies during the second half of the
20th century. Especially in the traditional academic community and part of the
elitist-oriented intellectuals this idea is widely present today.

The analysis should show that “designed” publics design the world around
them in accordance to their needs which indeed do not have much in common
neither with traditional proclaimed values established in quite different times
and societies either with the intentions of the states, corporations, media giants
and other power holders.
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VESNA IVEZIC

UmreZavanje, rascjepkanost, idiotizacija jezika
elektroni¢kih medija, kao novi sustav kontrole u uvjetima
suvremenog svijeta

Sve vece rasprsenje i udaljavanje od mogucnosti uspostavljanja cjelovite
slike svijeta pogoduje manipulaciji, §to je i namjera ovog postupka, a u svrhu
neometanog razvoja i opstanka krupnog kapitala. Trivijalizacija zivota putem
drustvenih mreza, rascjepkanost, netransparentnost osobe i poruka koje $alje,
novouspostavljena anonimnost koja dozvoljava do sada nezamislivo djelovanje
pojedinaca ili grupa prema drustvu, opéa poSast povrsnosti i ,,chit-chat*
komunikacije bez znacenja, atomizacija bilo kakve osobnosti, u sluzbi je opceg
zaglupljivanja, a u svrhu vladanja. Umrezenost sve vise postaje uvjet za bilo
kakvu dostupnost informaciji, i ¢ini vrlo suptilan sustav kontrole i ograni¢avanja
kriti¢kog misljenja, jednako kao §to je to i pojednostavljen, sklepan jezik koji se
koristi u elektroni¢kim sustavima. Kibernetizacija ili idiotizacija jezika dobiva
ontolosko znacenje u cjelokupnom naéinu odnosenja ¢ovjeka prema svijetu.

Networking, Segmentation, Idiotisation of Language of
Electronic Media, as a New Control System in Terms of
Modern World

The increasing dispersion and lack of the possibility of establishing a complete
picture of the world, favors manipulation, which is the intent of this procedure,
in order to free development and survival of big business. Trivialization of life
through social networks, fragmentation, lack of transparency of the person
and the message is sending, newly established anonymity that allows up to
now unthinkable actions of individuals or groups in the society, the general
plague of superficiality and “chit-chat” communication without meaning,
atomization of any personality, are in the service of general dulling for the
purpose of governing.. Networking is increasingly becoming a requirement for
any availability to information ,which makes a very subtle system of control
and restriction of critical thinking, as well as it is simplified, scrappy language
used in electronic systems. Cybernetisation, or better-idiotisation of language,
has ontological significance in the whole relating of man to the world .
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MIRKO JAKOVLJEVIC

Ljubomora - faktor uticaja na kreativno umetnicko
izraZavanje televizijskog reportera

Predmet rada je fenomen ljubomore koji je zahvatio sve pore kreativnog
delovanja ¢oveka, pa i profesiju novinarskog izrazavanja. Pogotovo u sferi
umetni¢kog dozivljaja odredenog dogadaja kroz prizmu televizijskog report-
era i urednika. Pravila pristojnog ponaSanja, vaze¢e moralne norme, ne pri-
menjuju se naroCito pod uticajem digitalizovanog javnog mnjenja. Zato se i
nametnula nova ,,svest” kod uposlenih medijskih kreatora televizijske slike da
se ponovo postuje stvaralac, zaposleni na radnom mestu, a pre svega ¢ovek kao
stvaralacko bice i bi¢e prakse. Zelja autora je da se o fenomenu zvanom ljubo-
mora razmisli iz nekih drugih uglova i da se samoj ljubomori ne daje toliko
prostora kao u nekim proslim vremenima. Takode, da se u vremenu pred nama
na pitanje da li si gledao moju rubriku, odgovara sa da, gledao sam.

Jealousy as a Factor of Influence on the Creative Artistic
Expression of a Television Reporter

This paper is treating the phenomenon of jealousy and its affects on all the
spheres of creative activity of a man as also on the profession of journalism
and its mode of expression i.e. especially in the field of artistic experience
of certain events reports trough the prism of television reporters and editors.
Rules of polite, valid moral norms does not to be applied to the particularly
influenced digitized public mind.That is why is imposed a new,, conciousness,,
at the the emplovees of media makers, television image to recomply the role
of the creator, an employed in the workplace and having respect agains a man
as a creative being and actour in the practice. Our wish is that the phenomenon
called the jealousy have to be observed from some other angles and to the some
very jealousy does not give to much space as it has be done in some past times.
Also in the future time befor us on the question did you wached my column
does have the answer yes I did.
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SANJA JOVANOVIC
Mediji i ¢ovek kao njihov tvorac i (ne)kriticar

Covek je tvorac medija. Da nije Eoveka, ne bi bilo ni medija. Isto tako, da nije
medija, covek ne bi mogao da bude deo specificnog medijskog sveta, medijski
konzument, pripadnik dvaju svetova koji mu pruzaju moguénost: zivota i
ispoljavanja u realnom-imaginarnom, komuniciranja u postoje¢em-virtuelnom,
rasudivanja o umetnickim i kulturoloskim vrednostima—pseudovrednostima
itd. Medijski sadrzaji, poruke, cyber okruzenje i virtuelna kultura donose nove
diskurse, novu vizuelnost, narativnost, kontekstualnost, ali i neophodnost kriticke
refleksije. Polaze¢i od nase sadasnje prakse, o€it je paradoks-superiornost medija
u odnosu na moguénost medijskog obrazovanja.

Media and Man as their Creator and (not) Critic

Man is the creator of the media. If not for a man, there would be no media. Also,
it’s not the media, the man could not be part of a specific media world, media
consumer, a member of two worlds, which provide him the opportunity: life
and expression in real-imaginary, communication in present-virtual, reasoning
about artistic and cultural values - pseudo etc.. media content, messages,
cyber environment and virtual culture, bringing new discourses, new visuality,
narrative, contextual, and the necessity of critical reflection. Starting with our
current practice, there is an obvious paradox-the superiority of the media in
respect of media education.
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ZELJKO KRUSELJ

Neizvjesna buducénost: propadanje hrvatskih
informativnih tiskovina

Tema je rada propadanje hrvatskih informativnih tiskovina, §to je posebno
izrazeno od izbijanja gospodarske krize. U posljednjih Sest godina broj dnevnih
tiskovima smanjio se sa 17 na samo 12. Prosjecna je dnevna naklada od 700.000
primjeraka iz 2008. pala do kraja 2013. na tek 400.000, s tendencijom daljnjeg
opadanja. To znaci da dnevne listove danas kupuje tek svaki 11. hrvatski
gradanin. U tom je razdoblju ukinuto i nekoliko vaznijih informativnih tjednika,
dok su naklade preostalih dosegle dosad nezapamcene niske razine, buduci da
najuspjesniji ne prelaze par desetaka tisu¢a prodanih primjeraka. Naposljetku,
Hrvatska ima ¢ak 128 gradova, a informativni tjednici ili dvotjednici redovno
izlaze u samo 19 urbanih sredista.

Razlozi takvih trendova su viSestruki, od ubrzanog pada platezne mo¢i Citatelja,

internetskih portala.

Uncertain Future: The Decline of the Croatian
News Publications

The theme of the paper is the decline of the Croatian news publications, which
is particularly noticeable since the outbreak of the economic crisis. During the
past six years, the number of daily newspapers in Croatia reduced from 17 to
only 12. The average daily circulation decreased from 700,000 copies in 2008
to 400,000 copies in 2013, with a tendency for further decline. This means that
nowadays only every 11th Croatian citizen still buys the daily newspapers.
During this period several major news weeklies were terminated, while the
remaining reached the unprecedented low circulations — the most successful
weeklies do not exceed more than few tens of thousands of sold copies. Finally,
there are 128 towns in Croatia and news weeklies or bi-weeklies are being
published regularly in only 19 urban centers.

The reasons for these trends are multiple, such as the rapid decline of spending
power of the readers, the collapse of advertising market and the emergence of
a many internet portals.
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BAGARIC

Medijske slike ukrajinske krize: isti dogadaji,
suprotstavljene konstrukcije stvarnosti

Ukrajinska kriza, kao dogadaj gotovo globalnog znacéenja, obiljeZio je prvu
polovinu ove godine u zoni gdje se nalazi veéina najmoc¢nijih drzava svijeta.
Interesi Rusije i Zapada, koji se najvise suprotstavljaju u Ukrajini, uzrokovali
su nastanak najozbiljnije politicke i sigurnosne krize od svrsetka hladnog rata.
Ukrajina, kao identitetski podijeljena drzava, domovina je za dvaju supostojecih
drustava. Medijske slike ukrajinske krize pokazale su dijametralno suprotne
konstrukcije stvarnosti na temelju istih dogadaja, koje otvaraju pitanja o etici, ali
i 0 mo¢i suvremenih medija. lako danas postoji vise vrsta medija nego ikada, na
veéi dio stanovnistva najvise utjece televizija, stoga smo se fokusirali na analizu
sadrzaja televizijskih izvjesca iz Ukrajine, Rusije, pojedinih drzava Europske
unije, SAD-a i Hrvatske o ukrajinskoj krizi. Kroz identifikaciju kljuénih rijeci i
poruka pokusali smo identificirati diskurse klju¢ne za konstrukcije stvarnosti.

Media Images of the Ukrainian Crisis: Same Events,
Opposite Constructions of Reality

The Ukrainian crisis, as an event of almost global significance, has marked
the first half of this year in the zone where majority of the most powerful
states of the world are located. The interest of Russia and the interests of the
West, which are critically opposed in Ukraine, have caused the development
of the most significant political and security crisis since the end of the Cold
War. Ukraine, as a state that comprises two identities, is a homeland for the
two co-existing societies. Media images of the Ukrainian crisis have shown a
diametrically opposing constructions of reality on the basis of same events, that
pose questions about the ethics, as well as the power of contemporary media.
There are more kinds of different media today than ever before, but the majority
of the people are still dominantly influenced by television. Therefore, we have
focused on the content analysis of TV reports about the Ukrainian crisis from
Ukraine, Russia, particular member states of the EU, The U.S.A., and Croatia.
Through the analysis of key words and messages we have tried to identify the
key discourses that construct the reality.
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Politicko besedniStvo u novom medijskom i
tehnoloSkom okruZenju

U radu se razmatra buduénost politickog komuniciranja sa posebnim akcentom
na politicko besednistvo i njegovu sudbinu u novom medijskom i tehnolo§kom
okruzenju. Osnovne pretpostavke od kojih polazimo su da ¢e politicko
besednistvo nastaviti da postoji i u svom klasi¢nom, ali i medijski posredovanom
obliku, dok god njegov primarni cilj bude bilo ,,osvajanje auditorijuma®,
odnosno, dok god postoji teznja politickih subjekata da osvoje vlast i uti¢u na
formiranje stavova gradana-biraca i javnog mnjenja.

Verodostojnost izgovorenih reci, njihova istinitost i celovitost, verovatno ¢e
posredstvom medijske manipulacije doprineti razvoju nekritinosti i sve veéem
oslanjanju auditorijuma na vizuelnu dimenziju interpretacije politickih beseda.
Uticaj mas-medija odrazice se i na kvalitet politickog besednistva, uzimajuéi u
obzir svest besednika i saznanje da ¢e njihov govor biti ,,prosleden” masovnoj
publici.

Political Speech in the New Media and
Technological Environment

The paper discusses the future of political communication with special emphasis
on political rhetoric and its fate in the new media and technological environment.
Basic background against which they are to be political rhetoric continue to exist
in its classic, but also mediated form, as long as its primary goal to be “winning
the audience,” that is, as long as the pursuit of political party to win power and
influencing on the attitudes of citizens-voters and public opinion.

Authentic spoken words, their authenticity and integrity, and probably will,
through media manipulation contribute to the development of uncritical and
increasing reliance on visual dimension to the audience interpretation of political
sermon. The influence of mass media will be reflected in the quality of political
rethoric, taking into account the awareness orator and the knowledge that their
speech will be “forwarded” to mass audiences.
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UmreZavanje proSlosti: memorijske kulture
novomedijske ekologije

U tekstu zelimo razviti interdisciplinaran okvir za kriticko sagledavanje
tradicionalnih teorija znacenja, kao i statusa, diskursa, oblika i praksi sjecanja/
pamcenja (i zaboravljanja) u digitalno posredovanoj kulturi. Zalazemo se
za froneticki pristupu analizi fluidnog polja medijskih/komunikacijskih
istrazivanja. Pitanje je: kako dinamika nove komunikacijske ekologije
uvjetuje, institucionalizira i preobrazava prakse socijalne konstrukcije
proslosti u postdaytonskom bosanskohercegovackom kontekstu. U funkeiji
obrazovanja alternativnog razumijevanja tog konteksta poduzimamo svojevrsni
misaoni eksperiment. Koristimo i metodi¢ke postupke kritickih digitalnih
studija (Hoskins, Reading, Hansen, Kroker, Frosh, Pinchevski, Manovich,
Dick McLaughlan, Hayles, Urrichio, Lovink, Dean) i nalaze sociologije
informacijskog drustva i cyber-kulture.

Networking the Past: Memory Cultures of
New Media Ecology

In the text we want to develop an interdisciplinary framework for critical re-
flection on the traditional theory of meaning, as well as the status of discourse,
forms and practices of memory / memory (and forgetting) in digitally medi-
ated culture. We are committed to fronetic approach to the analysis of the fluid
fields of media / communication studies. The question is how the dynamics
of new communications ecology conditions, institutionalized practices and
transforms social structures of the past in post-Dayton BiH context. The func-
tion of education alternative understanding of the context of taking a kind of
thought experiment. We use the methodological procedures of critical digi-
tal studies (Hoskins, Reading, Hansen, Kroker, Frosh, Pinchevski, Manovich,
Dick McLaughlan, Hayles, Urrichio, Lovink, Dean) and are sociology of the
information society and cyber-culture.
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Medijske kompetencije Skolskih pedagoga u
suzbijanju vr$njackog nasilja

Nasilje je ¢esta pojava u savremenom drustvu, problem sa kojim se podjednako
susre¢u i odrasli i deca. Na pojavu vr$nja¢kog nasilja uti¢u sve promene koje
se dogadaju u politi¢kim, socijalnim, nauénim, medijskim i obrazovnim
strukturama u drustvu. Medutim, ne mozemo cekati da popravimo situaciju u
drustvu da bismo se prihvatili reSavanja problema sa nasiljem medu mladima.
Mediji bi mogli biti znacajan saveznik pedagoga u reSavanju ovog problema.
U radu se analizira uloga i znacenje medijskih kompetencija u radu $kolskih
pedagoga. Poseban akcenat u radu usmeren je na nuznost obrazovanja $kolskih
pedagoga u sticanju medijskih kompetencija u predupredivanju i suzbijanju
vr$njackog nasilja.

Media Competence of School Pedagogues the
Control of Peer Violence

Violence very often appears in contemporary society as problem that children are
facing as well as the adults. The growing amount of peer violence is the result
of changes in political, social, scientific, media and educational structures in our
society. Nonetheless, we can’t wait for the society to become better in order to
be able to fight the violence between youth. Media could be a significant allay
in dealing with this problem. In this paper, it is the media competences of the
school pedagogues that are analysed. Finally, it is emphasised that it is necessary
to educate school pedagogues in media competences, so that they would be able
to prevent and fight against peer violence.
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Odrzivi ili neodrzivi razvoj? Utjecaj mreznih platformi na
medijske kompetencije djece i mladih

Interdisciplinarna istrazivanja iz podrucja psihologije, neuroznanosti i medijskih
znanosti sve vise ukazuju na fizicke i fiziolo§ke promjene u ljudskom mozgu pod
utjecajem elektronskih medija i internetskih platformi posljednjih generacija.
Neke od tih promjena manifestiraju se u obliku smanjenih ili pogorsanih
performativnih funkcija u statisti¢ki znacajnom udjelu $kolske djece mlade
dobi, ali i losijih visih kognitivnih funkcija u tinejdZera i mladih adolescenata.
Kako izgleda buduénost tih meduodnosa, §to su opcije i kako se djeca, roditelji,
Skola i strunjaci mogu postaviti prema harmonizaciji razvoja medija i najvecih
evolucijskih intelektualnih prednosti koje imamo?

Sustainable or Unsustainable Development? Influence of
Internet Platfoms on the Media Competences in Children
and Teenagers

Interdisciplinary research in psychology, neuroscience and media science reveal
more and more physical and physiological changes in human brain caused
by unrestrained use of electronic media and internet platforms of the latest
generation. Some of these changes are manifested in diminished or worsened
performative functions in significant number of school children, and in worsened
higher cognitive functions of ttenagers and youger adolescents. What is the future
of this human-media interaction, what are the options and how can children,
teachers and professionals act to harmonize the development of media and the
biggest evolutionary and intelectual assets that we humas have?
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Reprezentacije modernosti u filmovima Zaka Tatija

Tokom prve polovine dvadesetog veka teme povezane sa neizbeznom
modernizacijom Zivota bile su prisutne u filmovima Zapada, mozda najsnaznije
u francuskom filmu. Bar od de Montenja, jedno od osnovnih pitanja za mislioce
bilo je dali je modernost vredna uznemirenja i problema koje je donela u ljudski
zivot. Zak Tati radi u dugoj tradiciji francuskih reZisera koji su istrazivali ova
pitanja, ali je jedinstven u nacinu na koji ih je postavljao i pokusao da na njih
odgovori prakticno u svim svojim filmovima. Ovaj rad prikazuje kako je to
uradio, posebno u filmu Playtime, gde je ispitivao §ta je ,,kultura stakla“ donela
u zivot globalizujuceg sveta. Takode, on pravi nekoliko uspelih referenci na
ulogu televizije u novom drustvu, dok sentimentalno stoji uz vrednosti starog
nacina zivota koji brzo nestaje.

Representations of Modernity in Films of Jacques Tati

During the first half of the 20th century questions about relentless modernization
of life were present in cinema of the West, probably most strongly in French
cinema. At least since de Montaigne one of the basic questions for thinkers
was whether the Modernity was worth the disruption and troubles it caused in
people’s lives. Jacques Tati stands in a long line of the tradition in French cinema
which probed these questions, but he is unique in a way in which he proposed
and tried to answer it in literally all of his films. This paper explores how he did
it, particularly in Playtime, where he probed what “culture of glass” brought
to the life of globalized world. He also made an accomplished reference to the
role of TV in the new society, while sentimentally sticking to the values of the
old, quickly disappearing way of life.
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Metodska i hiperboli¢na sumnja: da li je kriza poverenja u
medije znak razvoja kritickog duha?

Istrazivanja analitiCkih instituta u svetu beleze drasti¢an pad poverenja gradana
u medije. U SAD i Velikoj Britaniji je ¢ak organizovan veliki mar§ protiv
mejnstrim masovnih medija u ime istinitijeg izveStavanja. Mnogi tekstovi se bave
uzrocima krize poverenja u medije, a naj¢esce navodeni su zavisnost od politickih
i ekonomskih centara moci, trziSnih imperativa, i zarobljenost u ideoloskim
mentalnim obrascima. U radu ¢emo analizirati naizgled samorazumljiv,
intuitivan pojam poverenja, ras¢lanjujuéi ga na njegove sastavne dimenzije i
identifikujuci razlicite vrste poverenja i korelacije izmedu tih dimenzija i vrsta.
Takode ¢emo problematizovati (ne)poverenje, razlikovanjem produktivne,
metodske sumnje kao utemeljenog kritickog stava od hiperboli¢ne sumnje ili
(nemoguce) radikalne skepse.

Methodical and Hyperbolic Doubt: Is the Crisis of
Confidence in the Media Sign of Development of Critical
Thinking?

Analytical research institutes in the world are recording a drastic decline of public
trust in the media. In U.S.A and U.K. a large march against the mainstream mass
media was recently organized in the name of a more truthful reporting. Many
articles deal with the causes of this crisis of confidence, the most often cited being
the dependence on political and economic power centers, market imperatives, and
ideological mental patterns. We’ll analyze the seemingly self-evident, intuitive
notion of trust, dividing it into its dimensions, identifying different types of trust
and the correlation between these dimensions and types. We’ll also problematize
the (dis)trust, distinguishing productive, methodical doubt as a sound critical
attitude from hyperbolic or (impossible) radical skepticism.
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”Film je mrtav! Ziveo film!” Buduénost medija u
viziji Petera Greenawaya

Peter Greenaway, ¢uveni reditelj i umetnik, promislja ideju o filmu u odnosu na
druge medije i tehnologije, poput TV-a, slikarstva, pozorista. “Film je mrtav!
Ziveo film!” je interpretacija poznate istorijske fraze koja implicira opstanak
institucije (vlasti) uprkos personalnih promena. U kratkoj istoriji filma kao
“estetske tehnologije”, ili “tehnoloske estetike”, Greenaway prepoznaje tri
(stilska) perioda, koji odgovaraju Winckelmannovoj bioloskoj periodizaciji
umetnosti: rodenje, zrelost i starost. Na ovom temelju reditelj gradi svoj tezu o
zrelom, najplodonosnijem do sada, dobu filma koji nije ponisten, ve¢ podstaknut
tehnoloskim dostignué¢ima koja ga obogacuju kao i nase estetsko iskustvo. Film
kao umetnost za Greenawaya ima slavnu buduénost.

”The Cinema is Dead! Long Live the Cinema!” The Future
of Media According to Peter Greenaway

Peter Greenaway, director and artist is rethinking the notion of cinema in relation
to other media and technologies, such as TV, painting, theater. “The Cinema
is Dead! Long Live the Cinema!” is an interpretation of the known phrase that
implies the continuation of the institution in spite of changes in personell. During
the short history of cinema as an “aesthetic technology”, or “technological
aesthetics”, Greenaway recognizes three periods of style which correspond to
Winckelmann’s periodization of art: birth, maturity and decline. The director
builds his thesis on the maturity of cinema of today n this premise, claiming
that the cinema not annihilated, but invogorated by new technologies, which
enrich both the cinema and our aesthetic experience. According to Greenaway,
cinema has a glorious future.
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Reforma medijskog sistema Republike Srbije u svetlu
evropske Direktive o audiovizuelnim medijskim servisima

Clanstvo u Savetu Evrope i kandidatura za prijem u ¢lanstvo EU obavezuju
nadlezne institucije R. Srbije da u domaéem zakonodavnom sistemu
implementiraju i primene propise EU koji ¢ine Acquis Communitaire u audio-
vizuelnoj oblasti. Direktiva o audio-vizuelnim medijskim servisima (Audiovisual
Media Services /AMS/ Directive) predstavlja najznacajniji regulatorni dokument
savremene evropske medijske politike, koji je obavezujuci, kako za drzave
¢lanice Evropske unije, tako i za nacionalna zakonodavstva i medijske sisteme
u tranziciji. U radu su predstavljeni dometi reforme medijskog sektora u Srbiji
u skladu sa normama propisanim u Direktivi AVMS. Takode, rad ukazuje na
niz neresenih problema tranzicije medijskog sistema Srbije 1 daje konkretne
predloge za harmonizaciju sa odredbama Direktive AVMS.

The Media System Reform of the Republic of Serbia in the
Light of the Audiovisual Media Services (AMS) Directive

Membership in the Council of Europe and the candidacy for membership in the
EU oblige the competent institutions in the Republic of Serbia to implement
domestic legislative system and the application of EU rules which constitute
the Acquis Communitaire in the audio-visual field. Directive on audio-visual
media services (Audiovisual Media Services /AMS/ Directive) is the most im-
portant regulatory document contemporary European media policy, which is
binding for both the Member States of the European Union, as well as for
national legislation and media systems in transition. The paper presents the
achievements of the reform of the media sector in Serbia in accordance with
the norms laid down in the Directive AVMS. The paper also points to a number
of unresolved problems of transition of the media system of Serbia and makes
specific proposals for harmonization with the provisions of Directive AVMS.
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Like Fun

Elektronski mediji i internet predstavljaju jedan od najzastupljenijih izvora
zabavnih sadrzaja za gradane Bosne i Hercegovine. Bosanskohercegovacka
praksa pokazuje da zabavni karakter ima Cetvrtina sadrzaja programa TV
stanica (24,79%) i viSe od polovine programa radio stanica (53,66%). Zabavni
sadrzaji na internetu, kao bezgrani¢énom resursu, su matematicki nemjerljivi, no
jasno je da je ,,fun® zastitni znak virtuelnog svijeta. Prilaze¢i medijskoj zabavi
kao drustvenom narkotiku, najjednostavnijem vidu bijega od stvarnosti, rad
analizira neke od najgledanijih zabavnih televizijskih sadrzaja u BiH medijima.
Promisljajuéi fenomen zabave iz ugla francuskih pisaca, od Paskala do Beketa,
postavljamo pitanje ne vodi li buduénost medija negaciji definicija ¢ovjeka kao
,»zoona politikona“ i ,,mislece trske* i ka njegovoj transformaciji u ,,bice koje
se zabavlja“.

Like Fun

The electronic media and the internet are one of the most abundant sources of
entertainment for the people of Bosnia and Herzegovina. BH practice shows
that a quarter of the content of TV stations (24.79%) and more than a half of
radio stations (53.66%) have character of entertainment. Entertainment on the
Internet, as a boundless resource, is not mathematically measurable, but it is
clear that the “fun” is the trademark of the virtual world. Approaching media
entertainment as social drug, the simplest form of escape from reality, the paper
analyzes some of the most entertaining TV content in BiH media. Reflecting
entertainment phenomenon from the perspective of French writers, from Pascal
to Beckett, we wonder if the future of the media leads to the negation of definition
of man as “zoon politikon” and “thinking reed” and their transformation into
“a being who is having fun.”
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Utjecaj korisStenja novih tehnologija na autorska prava:
primjeri elektronickih knjiga

Razvojem informacijskih i komunikacijskih tehnologija elektroni¢ka knjiga
zauzima sve vazniju ulogu u suvremenom dru$tvu. Odvajanjem od tiskane
knjige, popularnost i dostupnost elektronic¢ke knjige sve je vise u porastu. lako
pojedini autori kao osnovne prednosti upotrebe elektronickih knjiga izdvajaju
dostupnost i funkcionalnost, problematika prilagodbe autorskih prava novim
tehnologijama odrediti ¢e buduci razvoj trzista elektronicke knjige. Prilagodba
1 prosirenje autorskih prava elektronickih knjiga te zalaganje da se svim
korisnicima daju prava na nesmetan pristup medijima predstavljaju sljedeci
vazan korak za optimisti¢ni buduéi razvoj kulture ¢itanja.

Cilj rada je potaknuti i osvijestiti potrebu za prilagodbom autorskih prava
elektroni¢ke knjige u skladu sa zahtjevima digitalnog trzista. Dostupnost
novih tehnologija i novih izvora informacija vodi ka promjenama autorskih
prava elektroni¢kih knjiga te otvara pitanje slobodnog pristupa elektronickim
informacijama za sve korisnika.

The Impact of Using New Technologies on Copyright:
Example of Eletronic Books

With the development of information and communication technologies e-books
occupies an increasingly important role in modern society. Separated from the
printed book, the popularity and availability of electronic books is increasingly
on the rise. Although some authors as the main advantages of electronic books
aside availability and functionality issues to adapt copyright law to new
technologies will determine the future development of the market of electronic
books. Adaptation and extension of copyright, e-books, and a commitment to
give all users the right to unimpeded access to the media is the next important
step for the optimistic future development of reading culture.

The aim is to encourage and make us aware of the need to adapt copyright e-books
in accordance with the requirements of the digital market. The availability of
new technologies and new sources of information leads to changes in copyright
e-books, and raises the question of free access to electronic information for all
users.
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Obrazovanje novinara za buducnost medija: ideje i
poceci institucionalne izobrazbe novinara u Hrvatskoj

Razvoj novinstva je ve¢ u pocéetku dvadesetog stoljeca doveo do pokretanja
institucionalnih oblika obrazovanja novinara u razvijenim zemljama svijeta. [ u
Hrvatskoj su se ve¢ u meduracu na forumu novinarskog udruzenja pojavile ideje
0 potrebi stru¢ne izobrazbe novinara, no te ideje ipak nisu tada realizirane. U
novim uvjetima, nakon uspostave komunistickog rezima u Jugoslaviji, partijske
su vlasti bile izuzetno zainteresirane za institucionalnu izobrazbu novinara. U
takvim uvjetima potkraj 1940-ih godina u Zagrebu pokrenuta su jednogodisnja
Novinarska $kola, a nakon toga 1950. osnovana je i mnogo ozbiljnije zamisljena
dvogodisnja Visa novinarska skola, koja je ipak uskoro ukinuta, i trebalo je
pro¢i jo$ nekoliko desetljeca prije nego Sto bude pokrenut prvi sveucilisni
studiji novinarstva u Zagrebu. U svome ¢u se izlaganju usredotociti na okolnosti
osnutka i djelovanje novinarskih skola u Zagrebu na prijelazu 1940-ih i 1950-
ih godina.

Journalists’ Education for the Future of Media: Ideas and
Origins of the Institutional Training of Journalists in Croatia

Development of journalism already in the beginning of the twentieth century
led to the launch of the institutional forms of journalists’ education in the
developed countries of the world. Also in Croatia already in the interwar
period emerged the ideas of the need for professional training of journalists,
but these ideas were not implemented then. In the new conditions after the
establishment of the communist regime in Yugoslavia, Party authorities were
extremely interested in training of journalists. In such conditions, in the late
1940s started a one-year Journalism School in Zagreb, and thereafter in 1950.
two-year Higher School of Journalism was founded, which was pretty soon
closed, and it took several decades before first university study of journalism
in Zagreb was opened. In my presentation, I will focus on the circumstances of
the establishment and functioning of journalistic school in Zagreb at the turn
of the 1940s and 1950s.
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Neverbalno citiranje u filmovima Terensa Malika i
Erika-Emanuela Smita

Film, odreden nazivom ‘sedma umetnost’, svojom objediniteljskom funkcijom
brojnih segmenata ostalih umetnosti, kroz sliku, pokret, muziku, retoriku...,
donosi niz podstruktura ¢ije pojedinacno tumacenje dokida tek odredena polja
njegovog izraza. Stoga je cilj ovog rada da odredene filmove sagleda filozofski,
tj. kroz celinu ‘pogleda na svet’ njihovih autora. Taj je pristup inspirisan
dvostrukim angazmanom Terensa Malika (Terrence Malick) i Erika-Emanuela
Smita (Eric-Emmanuel Schmitt). Naime, po svom obrazovanju oni su filozofi,
po svom izrazu oni su reditelji. U tom svetlu nastojaéemo da prepoznamo
‘citiranje’ filozofskih stavova unutar njihovih filmova. Pokusa¢emo, takode,
da pokazemo u kojoj meri je neverbalno citiranje u njihovim filmovima bitno
za predstavljanje filozofskih stavova. Da je to citiranje specificno svakako se
da naslutiti iz njihovog izraza.

Nonverbal Citation in Terrence Malick’s and
Eric-Emmanuel Schmitt’s Films

Defined as ‘the seventh art’, film unites numerous segments from other arts,
which include picture, movement, music, rhetoric, etc. This way, it introduces
a number of substructures, the individual interpretation of which manages to
reach only certain spheres of its expression. Therefore, the aim of the present
paper is to envision certain films from a philosophical perspective, i.e. through
a comprehensive ‘worldview’ of their authors. Such an approach is inspired by
a dual engagement of Terrence Malick and Eric-Emmanuel Schmitt. Namely,
the two authors are philosophers by education, and directors by their expression.
With this in mind, the paper will attempt to identify the ‘citation’ of philosophical
attitudes in their films. Additionally, the paper will also attempt to show to
what extent nonverbal citation in their films is relevant for the representation
of philosophical attitudes. Bearing in mind the nature of their expression, it is
to be expected that the identified citations will be unique.
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DANIJELA PANTIC CONIC

Identiteti i buduénost medija

Identitet, informacija i vreme predstavljaju tri oblasti koje su u stalnoj interakciji
i medijskoj eksploataciji. Veoma su promenljive u odnosu na korisnike i
prilagodljive svim medijima. Identiteti se kreiraju, kupuju, konzumiraju i
iznova stvaraju. Model drustveno prihvatljivog identiteta pojedinca danas se
oslanja uglavnom na vrednosti kapitalistickog drustva: mo¢, novac, robne
marke i potrosnju, ali i njegovu kratkotrajnost. Uloga medija u ovom slucaju je
visestruka; oni ne samo da stvaraju identitete razmenom informacija, ve¢ svojim
sadrZajima izazivaju stalnu potraznju za novim identitetima i omogucuju njihovo
lako uklapanje u nove sisteme vrednosti. Sloboda preuzimanja vise identiteta
prihvaéena je na drustvenim mrezama, gde se istovremeno moze Koristiti vise
razli¢itih profila, dok ostali mediji iznova grade modele za identifikaciju.

Identites and Future of Media

Information, Identity and Time — there are three fields which are always in
interaction and media exploatation. They are very flexible regarding users and
adoptible to all kinds of media. Identities are created, bought, consumed and
reinvented. Individual’s identity today relies mainly on the values of capitalist
society: power, money, consumption and brands, as well as its short duration.
The role of media is multi-faceted. They not only create identities by exchanging
information, but its contents caused by the constant demand for new identities
and makes it easy to fit into a new system of values. Freedom of using multiple
identities is accepted in social networks, where they can simultaneously use
multiple profiles.
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IVA PASKA

Novi mediji kroz novu prizmu

.....

sudjeluju u stvaranju suvremenog svijeta. Tu su kompliciranu pri¢u unatrag
zadnjih dvadeset godina dodatno zakomplicirali i novi mediji koji su se, upravo
radi svojih karakteristika, ¢inili kao najava neke nove ere; vrste komunikacija
koja je trebala sadinjavati potpuno novu paradigmu komuniciranja. Sto se od
te ideje do danas ostvarilo, a $to ne? Jesu li novi mediji nesto §to koristimo mi
ili Sto koristi nas? Namjera je ovog rada preispitati navedena pitanja uz pomo¢
filozofskih i socioloskih teorija poput onih Martina Heideggera i Georga Simmela
i pokazati kako ,,stare teorije mogu baciti novo svjetlo na nove medije.

Shedding New Light on New Media

We live in information society in which media shape our everyday and partake
in creating of contemporary world. This complicated story was, in the last two
decades, rendered even more complicated by the emergence of new media.
These have, precisely due to their characteristics, seemed as intimation of a
new era; the type of communication which was supposed to constitute a whole
new communication paradigm. What has become of this idea to this day? Are
new media something which we use or which uses us? It is the intention behind
this paper to examine these questions with the help of old philosophical and
sociological theories, such as those of Martin Heidegger and Georg Simmel and
see how ,,0ld“ theories can shed new light on new media.
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LIVIA PAVLETIC
Mediji vs. Kultura — medudjelovanje

Izlaganje ¢e analizirati odnos medija i kulture, odnosno, pokusati barem
djelomi¢no razotkriti njihove spletene odnose. Kako je i na koji nadin u
proslosti funkcionirao odnos medija i kulture, pocevsi od prvog medija, a to je
pokret, pa do globalizacije medija. Ako kultura stvara medije, onda mediji na
neki nacin postaju druga kultura. Ako pak mediji imaju tu ja¢inu da mijenjaju
okruzje u kojem su nastali, onda oni poprimaju osobine prve kulture, sluzeéi
se Baumanovim rje¢nikom.

Media vs. Culture - Interaction

The presentation will analyze the relationship between media and culture, try
to at least partially expose their stranded relationships. As the way in the past
function relationship of media and culture, starting from the first medium,
which is the movement, till the globalization of the media. If the culture creates
media, then the media somehow become different culture. But if the media have
the strength to change the environment in which they occur, then they take on
characteristics of the first culture, using Bauman vocabulary.

62



MARIO PERISA

Selfie: ja sam onaj koji jesam ili narcis u odrazu
camere obscure

McLuhanova teza o povezanosti svake nove tehnologije (kojom je Covjek
narcisoidno opc¢injen) i na¢ina komunikacije koja mijenja kulturoloski
okvir promatra se u svjetlu trendovskih fotografskih praksi i gesti, ritualnog
fotografiranja samog sebe, takozvanog SELFIJA.

Akteri ovih praksi na svjesnoj ili podsvjesnoj razini pokusavaju ,,slikovito®
odgovoriti na stara filozofska pitanja TKO SMO?, STO SMO?, GDJE SMO?
[li pak hipnoticki odrzavaju ,,aparati¢nost* nadredenog sustava.

Kronoloski gledano u povijest, na tehnoloskoj razini, vra¢amo se do jednostavnog
principa rada camere obsure, (kao pretece fotoaparata), a filozofski do Platonove
pecine, te su u pogledu buduénosti predvidena fotokiberneticka rjesenja.

Selfie: I’m Who I am or the Narcissus in the Reflection
of the Camera Obscura

McLuhan’s thesis on the connection of each new technology (which is a
narcissistic man bewitched) and modes of communication that changes the
cultural framework, considered in light of the trend of photographic practice
and gestures, ritual shooting himself so-called SELFIE.

The protagonists of these practices on a conscious or subconscious level trying
to “picturesque” to respond to the old philosophical questions? WHO WE ARE?
WHAT WE ARE? WHERE WE ARE? or hypnotic hold of superior system.

Chronologically, the history, the technological level, we return to the simple
principle of operation of camera obsure (the forerunner of the camera) and
philosophically to Plato’s cave, and the future are provided foto-cybernetic
solutions.
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VESNA ROLLER I SUZANA KUNAC

Lokalni mediji i demokracija: neiskoriSten potencijal

Rad analizira diskrepanciju izmedu percepcije gradana o (ne)vaznosti neovisnosti
lokalnih medija od politike i njihovog jasnog prepoznavanja da su lokalni mediji
ovisni o lokalnim politickim elitama.

Tu kontradikciju ¢emo pokusati interpretirati u kontekstu osnazivanja lokalnih
medija za njihovu demokratsku ulogu, uzimajuéi u obzir teorijski normativni
okvir deliberativne demokracije, koji se temelji na premisi da funkcioniranje
demokracije zahtijeva aktivno sudjelovanje gradana u javnim raspravama te na
znaéenju lokalnih medija za izrazavanje kako pojedinac¢nih tako i kolektivnih
pogleda i interesa u kontekstu drustvene komunikacije (Jakubowicz, 2004.).

Kako bi hrvatski lokalni mediji kvalitetnije i sadrzajnije u buducnosti
ispunili zada¢u deliberacije, potrebno je adresirati njihovu ulogu kao javnih
servisa s obzirom na pretezitu financijsku i upravljacku ovisnost o lokalnim
samoupravama, njihovo snaznije povezivanje s pluralnim interesnim skupinama
okupljenima u organizacijama civilnog drustva, ali i §ire, i to kroz participativno
osmisljavanje platformi drustvene komunikacije...

Local Media and Democracy: Wasted Potential

In the paper we analyze a discrepancy between citizens’ perception about the
importance of political independence of local media and their clear understanding
that local media are heavily dependent on local political elites.

In the paper we are trying to interpret that contradiction in the context of local
media empowerment for their democratic role, based on normative media theory
of deliberative democracy and its assumption that the functioning of democracy
requires an active involvement of citizens in public debate and that local media
are highly important for the social communication in which citizens express
their individual and collective views (Jakubowicz, 2004).

In order to enable local media to fulfil their deliberative function in the future
much stronger and more profoundly, it is necessary to address their public
service role regarding several aspects: financial and managing dependence on
local government, stronger connections with various and plural interest groups
represented by the civic society organizations, participative articulations of
platforms for social communication...
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ZELJKO RUTOVIC

Covjek buduénosti — ¢ovjek (meta)medija?
(brzina primjene — (ne)upitni identitet)

Revolucija i disperzija novog tehnolosko-informacionog “smisla” ponistila je
tradicionalno-linearni koncept smisla kao kriticke (samo)refleksije covjeka. Novi
medijski receptori kao generatori redefiniSuce stvarnosti sustinska su redefinicija
covjekove izvornosti. Ako ¢ovjeka u Zivucoj sadasnjosti nema bez medija, onda
promisljanje multimedijalne buduénosti otvara prostore bezgrani¢nosti medija sa
konceptom po kome je ¢ovjek metamedij medija. Sustinski, postmoderni limiti
izraza duhovne ¢ovjekolikosti, definiSuci su u srazmjeri profitno-manipulisucée
zone medijskog u kome se futuristicko bivstvuju¢e Drugo van medijskog i ne
(pre)poznaje. Medijsko je Prvo i Jedino. Drugo, Drugi i Drugosti medijski se
transfiguri$u u aktuelizujuce i futuristicke forme Prve-medijske i Jedine istosti.
Istosti kao medijske (za)datosti. Istost je zadati oblik zone manipulacije u kojoj
se, po unaprijed kreiranim medijskim obrascima, (re)definiSe razlika jedino i
samo kao tehno-odlivak konvergencije tehno-panoptikuma i konvergencije
ekonomsko-politickog profita.

Man of the Future - Man (meta) Media?
A Speed of Application - (Un) questionable Identity

Revolution and dispersion of new technological information “makes sense”
canceled the traditional linear concept makes sense as critical (self) reflection
of man. New media receptors as generators of redefined reality, are essential
redefinition of human origin. If the man in the living present, there is no free of
media, then consideration of the multimedia future open spaces as limitless media
with the concept according to which man is the target of a medium-medium.
Essentially, the postmodern limits expression of spiritual human, defining the
proportion of profit-zone manipulating the media, in which futuristic existent
Second, out of the media and not (too) familiar. Media is the first and only.
The Second, The Second one and Otherness media is transfigured in actual and
futuristic forms first and only Media-Sameness. Sameness as the media (for) a
given. Uniformity is a set form of manipulation zone, in which the pre-created
media forms, (re) define the difference, the one and only, as the techno-cast
convergence techno-panopticum and convergence of economic and political
profit.
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JANA SIMOVIC

Zivot u kolonijalnom stilu

Kao sto su kroz istoriju imperije kolonizovale druge teritorije i u ropstvo bacale
ljude druge boje koze ili vere, tako i danas medijska imperija porobljava nove
teritorije - ljudske umove, ali ovoga puta ne obaziruéi se na boju koze ili versku
pripadnost.U ovom porobljavanju niko ne ostaje posteden. Reklo bi se da se
savremeni Covek pretvara u roba. Ipak on nije samo rob. Danasnji covek u isto
vreme je i rob i kolonijalista.

Mediji danas ¢ine da Covek u isto vreme bude i vlast i sluga, i okupator i rob, i
zver 1 zrtva. Zapravo ¢ovek danas, uzivajuéi u ponudenim mu krajnostima, sve
vise li¢i na ono §to se zove NISTA.

Covek ugestvuje u rijaliti programima, posvecuje Zivot Fejsbuku, pise tvitove,
sve verujuci da postaje nesto.

Sto nam je ve¢a mogucnost javnosti, to nam je manja sloboda. Osvajamo medijski
prostor, a u isto vreme gubimo autonomnu teritoriju sopstvenih Zivota.

Life in Colonial Style

As through the history empires colonized other teritories and put in slavery
position people different skin colour or religion, today the media empire
enslaves new territories — human minds, this time ignoring skin color or religious
affiliation. In this enslavement nobody stays spared. It would seem that modern
man is transformed into a slave. Yet, it is not only a slave. Today’s man at the
same times is the slave and the colonial.

The media today make human at the same time be on governmental power
and a servant, and an occupier and slave, the beast and the victim. Actually,
people today, enjoying in the extremes offered him, more like what is called
NOTHING.

Human take part in reality shows, dedicate life to Facebook , tweeting, all
believing that became something.

While publicity is wider, freedom is less.

Winning media space, and at the same time losing the autonomous territory of
our own life’s.
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DAMIR SMILJANIC

Ponovno rodenje duha u medijima;
specificnost medijalnog obrta u filozofiji duha

Metafizika je nekada propagirala ideju besmrtnosti onog duhovnog — sada mediji
preuzimaju i konkretno sprovode tu ideju u delo. Pojam duha se vise ne koncipira
supstancijalisti¢ki, nego procesualisticki. Stoga dana$nja filozofija mora na
adekvatan nacin odgovoriti na izazove novih medija prilikom (re)produkcije
duha. U tradiciji teorije objektivnog duha postoje uporisne tacke za filozofsko
promisljanje ovih efekata medija. Ali filozofija mora probiti uske pojmovne
okvire postavljene od strane tradicije i krenuti novim putevima konceptualnog
promisljanja. U izlaganju ¢e u kratkim crtama biti naznaceno koje transformacije
¢e pretrpeti poimanje fenomena duha pod uticajem medija.

Die Wiedergeburt des Geistes in den Medien.
Besonderheiten des medial turn in der Philosophie des
Geistes

Die Metaphysik hat einst die Idee der Unsterblichkeit des Geistigen propagiert
—nun tibernehmen die Medien diese Idee und setzen sie konkret ins Werk. Der
Begriff des Geistes wird nicht mehr substanzialistisch, sondern prozessualistisch
gefasst. Auf die Herausforderung der neuen Medien der Geistes(re)produktion
muss die gegenwértige Philosophie eine adédquate Antwort finden. In der
Tradition der Theorie des objektiven Geistes gibt es Anhaltspunkte fiir eine
philosophische Reflexion dieser Effekte der Medien. Aber die Philosophie
muss den engen Begriffsrahmen der Tradition sprengen und neue Wege des
begrifflichen Denkens einschlagen. Im Vortrag wird in Grundziigen skizziert,
welche Transformationen das Verstdndnis des Phdnomens des Geistes unter
dem Einfluss der Medien erfahren wird.
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SLADANA STAMENKOVIC

Novinarstvo i mediji buduénosti — kreiranje
identiteta i stvarnosti

Mediji i novinarstvo su u stalnoj neizvesnosti uzrokovanoj uticajem onlajn
zajednice. [zvesna je promena: kako nacina distribucije sadrzaja konzumentima,
tako i medijskog sadrzaja i njegove produkcije. Promene izazvane metamedijem-
internetom menjaju poziciju medija na trziStu i osnovnu ulogu novinarstva.
Kao odgovor na navedene izazove u SAD je jo§ pre nekoliko godina poceo da
se razvija koncept ,,preduzetnickog novinarstva“ (entrepreneurial journalism),
koji je jo§ uvek nedovoljno poznat u evropskoj javnosti. Racunari veé pisu
vesti, a struénjaci za vestacku inteligenciju u kompaniji Google predvidaju da
¢e do 2029. racunari biti pametniji od ljudi, da ¢e u narednih 15 godina postajati
sve inteligentniji i da ¢e moci da razumeju $ta govorimo, uce iz iskustva, $ale
se, pri¢aju price, pa Cak i flertuju. Novinarstvo jo§ uvek nije pronaslo obrise
svog novog identiteta, ali ga delom odreduju logika brzine, kratkotrajnosti
konkurencije i povrsnosti.

Journalism and Media Future - Creating
Identity and Reality

Media and journalism are in constant uncertainty caused by the influence
of online communities . A certain change is: ways of content distribution to
consumers, media content and its production. Changes induced by metamedia
- the internet is changing the position of the media market and the fundamental
role of journalism. In response to these challenges in the U.S. several years
ago began to develop the concept of “entreprencurial journalism” that is still
relatively unknown in the European public. Computers write news for, and
artificial-intelligence experts at Google, predict that by 0f 2029. PCs to be smarter
than the people, that in the next 15 years become more and more intelligent and
will be able to understand what you ‘re talking about, learn from experience,
they joke, tell stories, and even flirt. Journalism still has not found the outlines
of his new identity, but it partly determines the logic of speed, brevity and
superficiality of competition.
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FULVIO SURAN

Cyberdrustvenost: kraj ¢ovjeka (kao zoon politikona)?

U raspravi o Sirenju novih mreznih komunikacijskih tehnologija Cesto se
pronalaze krajnije pozicije: “tehno-pesimisti” predvidaju mra¢no doba u kojemu
¢e internauti, dovedeni do fizicke nepokretljivosti, biti “isklju¢eni” iz svijeta;
dok, s druge strane, “tehno-optimisti” teoretiziraju kako ¢e zivot u mrezi biti
gotovo samodostatan, oduzimajuci tako ¢ovjeku tezinu stvarnosti. Razlog toga
nalazi se u ¢injenici da se jos uvijek tezi suoc¢avanju s diskursom koji dinamiku
cyberprostora promislja iz “kibernetske” perspektive, usredotocujuéi se pretezito
na alate, a manje na istinske interakcijske dinamike koje vode do novonastalih
oblika “cyberdrustvenosti.” Naime, radi se o evolucijskoj povezanosti izmedu
stvarnog svijeta i virtualnog svijeta, fizickog prostora i cyberprostora, §to se moze
definirati i tumaditi kao “srednji put”. Korijen ove nove kolektivne stvarnosti
nalazi se u meduodnosu ljudskog elementa i socijalne strasti.

Cybersociality: The End of Man (like zoon politikon)?

In the debate about the spread of new technologies of online communication,
we often find extreme points of view about the effect they have on people: the
“techno-pessimists” prophesy an obscure era in which the surfers, reduced to
a total physical immobility, will end up by “disconnecting” themselves from
the world; on the other hand, the “techno-optimists” theorize that an on-line
life could become almost self-efficient, taking away the weight of reality from
people. We still tend to think of the cyberspace dynamics from a “cybernetic”
point of view, by concentrating more on the tools than on the true dynamics of
interaction that bring new forms of “cybersociality”. It is a co-evolution between
real and virtual, physical space and cyberspace, that could be interpreted like a
“middle path”. At the root of these new collective realities there is always the
human element and shared social passions.
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NENAD VERTOVSEK

Nova masmedijska i digitalna slika svijeta — smisao
povezivanja i umreZavanja ljudi u virtualnoj stvarnosti

U suvremenom svijetu drustveni odnosi i komunikacija postaju nevazni ako se
ne odvijaju putem masmedija ili on line prostora i vremena. Mijenjaju se bitno
ljudska komunikacija i odnosi prema Drugima u zamjenu za iluziju virtualne
zajednice globalnih prijatelja. Ljudi postaju avatari, a virtualna stvarnost sve
viSe postaje stvarna stvarnost. Digitalna buduc¢nost za obi¢ne ljude bit ce
pretrpana informacijama ve¢inom nevaznim. Veé sada to posebno otupljuje
emocionalnu stranu meduljudskih odnosa. Virtualna prisutnost i gledanje novi
su zakoni on line svijeta, dok predrasude i stereotipovi u virtualnoj stvarnosti
postaju jos stvarniji! Virtualnu kulturu i on line izrazavanje treba uvijek iznova
promisljati — to je posebno bitno za mlade generacije koje ¢e u buducnosti same
odredivati virtualnost stvarnosti ili stvarnost realnosti u svojem svijetu. On line
stvarnost je novi (mozda posljednji?) korak u evoluciji meduljudskih odnosa.
Virtualne zajednice stvaraju nove virtualne druStvene obrasce, ali s u¢incima
u stvarnom svijetu.

New Mass Media and Digital Imaging World - Sense of
Connectivity and Networking People in Virtual Reality

In the modern world social relations and communications become irrelevant if
they do not run through the mass media or online space or time. Changes are
essentially in human communication and relationship to the Others in exchange
for the illusion of a virtual global community of friends. People become avatars
and virtual reality is increasingly becoming an actual reality. The digital future
for ordinary people will be crowded with information, mostly irrelevant.
Already now it particularly blunts the emotional side of human relationships.
Virtual presence and watching became the new laws in the on line world, while
prejudices and stereotypes in virtual reality become more realistic?! Virtual
culture and on line expression should become more and more important for the
young generation who will determine in the future for themselves the level of
virtual in reality, or level of reality in their new virtual world. On line reality is
a new (maybe last?) step in the evolution of human relationships.
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MIROSLAV VICENTIJEVIC
Uticaj televizijske reklame na kreiranje identiteta

Osnovno polaziste izlaganja ¢e biti saznanje da su reklame jedan od faktora
koji u€estvuju u procesu socijalizacije mladih, kao i ¢injenica da na formiranje
identiteta adolescenata posebno uticu faktori socijalizacije (Kapor-Stanulovié¢
2007). Saznanja da reklame kao sastavni deo medijske kulture imaju ulogu u
odredivanju stvarnosti (Mek Kvin 2000), da igraju bitnu ulogu u strukturisanju
savremenog identiteta 1 oblikovanju misljenja i ponasanja mladih (Kelner
2004), kao i saznanje da je adolescentski period veoma vazan za formiranje i
razvoj identiteta (Lemi$ 2008), uticali su na usmeravanje predmeta istrazivanja.
Dakle, predmet ovog istrazivanja e biti procenjivanje uticaja, znacaja i
funkcije televizijske reklame u kreiranju identiteta (stavovi, vrednosti i postupci
adolescenata) i utvrdivanje na koji nac¢in medijska pismenost moze da posluzi
kao medijator izmedu reklama i promena u modelima identiteta adolescenata.

The Impact of Television Commercials on the
Creation of Identity

The fundamental premise of exposure will be the knowledge that advertisements
are one of the factors involved in the process of socialization of young people
and the fact that the identity formation of adolescents particularly influenced
by the factors of socialization (Kapor-Stanulovi¢ 2007). The knowledge that
advertising as part of media culture play a role in determining reality (Mek Kvin
2000), that play an important role in the structuring of contemporary identity
and shaping the thinking and behavior of young people (Kellner 2004), as well
as the knowledge that the adolescent period is very important for the formation
and identity development (Lemi$, 2008), influenced by the guidance of the
research topic. Thus, the subject of this study will be evaluating the impact,
significance and function of television commercials in the creation of identity
(attitudes, values and procedures adolescents) and determining how media
literacy can serve as a mediator between advertising and changes in models of
identity adolescents.
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Buduénost medija: mediji i smrt

Tekst saopstenja buduc¢nost medija tretira sa stanovista smrti. Jedan pristup ovoj
temi tiCe se problematizovanja smrti i kreiranja medijskih sadrzaja koji evociraju
iskustava i komuniciranja s pokojnicima (Afterlife TV, FB profili za umrle, i
dr). Drugim re¢ima, nekadasnji tabui, kao $to je smrt (tema smrti je, na primer,
jedan od najzastupljenijih tabua u reklamnom svetu) u novije vreme bivaju
promovisani i eksploatisani putem razlicitih oblika medijskog komuniciranja.
Intenziviranje ovog fenomena moze se o¢ekivati u skorijoj buduénosti kada je
re¢ o gotovo svim medijima. Drugi aspekt problematizovanja odnosa medija
i smrti ti¢e se ideje o kraju/smrti medija (Virilio, Informati¢ka bomba) i
nagovestavanja novih pocetaka. U vezi s ovom problematikom postavljaju se,
naime, pitanja da li mediji umiru i kako, te na koji nacin nastaju novi mediji, kao
i koji su to uslovi §to stvaraju pretpostavke za smrt i ponovno rodenje medija,
i u kakvom obliku — sve su to pitanja koja se ti¢u kako medija, tako i smrti,
odnosno njihovih relacija, misljenih u dimenziji buducnosti medija, odnosno
u dijalektickom kljucu.

Media of Future: Media and Death

Text future communications media treated from the point of death. One approach
to this topic is related to problematize death and creating media content that
evoke scenes of death and dying, “secrets” of dying, as well as various afterlife
experiences and communicate with the dead (Afterlife TV, FB profiles for the
dead, etc.). In other words, the previously taboo, such as death (the death of
the subject, for example, one of the most taboo in the advertising world) in
recent years are being promoted and exploited through various forms of media
communication. The intensification of this phenomenon can be expected in the
near future when it comes to almost all media. Another aspect to problematize
the relationship of the media and the death is related to the idea of the end /
death of the media (Virilio, Information Bomb) in the meaning of anticipating
the new beginnings.
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VELJKO ZVAN
Medij kao globalni trgovac

Za razumijevanje temeljne funkcije i zada¢e medija u modernom kapitalizmu,
polazimo od polozaja medija u ekonomskim odnosima sa stajaliSta Marxove
analize proizvodnog i neproizvodnog rada. Razlog takvom pristupu je u €injenici
da mediji sadrZe oba oblika rada, proizvodni i neproizvodni, od kojih bi se potonji
mogao klasificirati kao trgovinski u §irem smislu tog pojma.

Proizvodnja vijesti, filmova, glazbe, drustvenih mreza i razli¢itih aplikacija
proizvodan je rad i donosi vrijednost kapitalistima koji su vlasnici tvrtki koje
se tim poslovima bave. Proizvodnja, pak, reklamnih poruka ne proizvodi
vrijednost. Ona je Cisti troSak koji, medutim, u ukupnom procesu cirkulacije
kapitala ubrzava promet i uvecava zaradu. Bas poput vjestog trgovca, dobrog
skladistara ili brzog transportera. Proizvod koji se reklamira pri tome je cijelo
vrijeme isti. Ovdje se reklama ne misli kao prepoznatljivi medijski sadrzaj kojeg
mozemo izbjec¢i ako to zelimo. Reklama u punom i pravom znaéenju tog pojma
jest oblikovanje medijskog sadrzaja i unaprijedenje mogucénosti samog medija,
sasvim prema potrebama i zeljama kapitala.

The Media as Global Trader

To understand basic functions and goals of media in modern capitalism our
starting point should be media position in economy relations as stated in Marx’s
analysis of production and non-production work. The reason for doing so lies
in the fact that media understand both kinds of work, and that non-production
one might be understood as trade in broader sense.

Production of news, movies, music, social networks and other applications is
understood as production work making values for company owners. Production
of commercials, on the other hand, does not make values. It represents just an
expense, but in total process of capital flow it accelerates it and increases profit.
The product that we advertise remains the same though. We do not talk here of
advertising as recognizable media content that we can avoid. Advertising in its
real meaning understands designing of media content and fostering of media
potentials according needs and wishes of capital.
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MIRELA BACIC, IVANA LEKSIC, VALENTINA
SPOLJARIC

Do medijske pismenosti medijima buducénosti

Rad ,,Do medijske pismenosti medijima buducnosti” nastajao je uslijed
jednogodiSnjeg pracenja informacija iz sfere javnog informiranja gradana.
Njezin Put od ideje do finalnog ¢ina kolegice i ja pratimo kroz nacin kako tu
informaciju apsorbiraju, filtriraju i percipiraju akademski obrazovani gradani
u Hrvatskoj. Ako su informacije toliko dobro uklopljene u medijski sadrzaj, pa
prema njima niti akademski obrazovani struénjaci ne mogu prepoznati medijsku
manipulaciju, koja nije njihova interesna sfera, ali je drustveno vazna, tada
drustvo ima veliki problem. Alarmiramo gradansku populaciju koja je sada
vecéa od vecine, ima pravo birati i biti birana, a medijski je nepismena. Gradani
takvih kompetencija oblikovat ¢e drustvo i njegov (ne)razvitak daljnjih 50-ak
godina. Iznosimo prijedloge i rjeSenja kako ih pokusati opismeniti, novim
medijima — medijima buduénosti.

Media Literacy as Media of the Future

Paper “Media Literacy as Media of the Future” was steadily constructed
through one-year assessment of information in public sphere. Path from the
idea to the final act of legitimacy is the object of observation and main topic of
this paper, and we observed how is that path pecived, filtered and absorbed by
the academically educated citizens in Croatia. . If even members of academia
can't discern media manipulation in information presentation, which is not
in their narrow field of interest, but is important for society, we can come to
conclusion that in this case our society has a big problem. We are calling out
to civil population, majority of population that can elect and be elected but is
media illiterate. Citizens with that level of competence will shape the society of
the next 50 or so years. We present suggestions and solutions to enhance media
literacy, with new media - the media of the future.
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MATEJA KATIC, TAMARA COVRAN
Casopis Noir

Prvi broj ¢asopisa Noir upoznat ée Citatelje sa noir kulturom od njenih pocetaka
do danas. Za sve ljubitelje ove tematike koja obuhvaca crno—bijele filmove,
fotografiju te glazbu i modu 40—ih i 50-ih godina proslog stoljeca pripremili
smo mnos$tvo zanimljivosti kao i uvod u ovakvu vrstu kulture. Kako bismo §to
bolje priblizili ovakvu vrstu tematike, iznijet ¢emo sve najvaznije ¢injenice o
ovakvoj vrsti umjetni¢kog izrazavanja kao i najvaznija djela u razdoblju od 40—ih
i 50—ih godina proslog stolje¢a, pa sve do danas. Casopis takoder nudi i pregled
najpoznatijih noir festivala u svijetu te noir festivala u Hrvatskoj. Donosimo
i intervju s jednom od urednica ¢asopisa Viktorijom Gaspari¢, te s Josefinom
Gerlach, dugogodi$njom zaljubljenicom u noir kulturu.

Noir Magazine

The first number Noir magazine will introduce readers to the noir culture, from
its beginnings to the present. For all the fans of this subject, which includes
black - white movies, photography and music and fashion 40 -’s and 50’s had
been the last century, we have prepared many interesting facts as well as an
introduction to this type of culture. To help you better close this kind of subject
matter in the first issue we will present all the most important facts about this
kind of artistic expression as well as the most important works in the space of
40 s and 50 s from the last century until today. The magazine also provides an
overview of the most famous festivals in the world of noir and noir festival in
Croatia. There’s also an interview with one of the editors of the journal Viktoria
Gaspari¢ and with Josefina Gerlach, longtime lovers of noir culture.
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